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Melanie  Laughman^ 

Senior  Editor  j 

Bethel  Journal 

Community  Journal  Clermont 
'  Community  Journal  North  and  j 

Milford-Miami  Advertiser 
Ohio 
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HomeTown  Communications  Network 
(HCN)  is  recognized  as  the  nation’s  finest 
community  newspaper  publisher. 
Collectively,  our  group  of  70  community 
publications  has  won  more  national  and 
state  awards  than  any  other  in  America. 

Our  Journalist  of  the  Year  award 
program  reemphasizes  our 
commitment  to  quality  journalism  and  j 

raises  collective  pride  in  our  i 

organization.  ^ 

The  program  creates  role  models 
for  our  HCN  journalists  and  aids  in  the 
recruitment  of  new  staffers.  _ 


2001  Finalist 

Dave  Varga, 
Community  Editor 

The  Livonia  (Ml)  Observer 


other  nominees  for 

HCN  JOURNALIST  OF  THE  YEAR  -  2001 


Carlo  Antico,  Assistant  Editor 

Charlotte  (Ml)  Shopping  Guide 

Heidi  Fallon,  Staff  Reporter 

Hilltop  Press,  The  Community  Press  West  (OH) 

Greg  Kowalski,  Community  Editor 

Southfield  (Ml)  Eccentric 

Ken  Marten,  City  Editor 

Royal  Oak  (Ml)  Mirror 

Tom  Williams,  Copy  Editor 

The  Community  Recorder  (KY) 


2001  Finalist 

Maria  Stuart, 

Managing  Editor 

Livingston  County  (Ml)  Daily  Press  &  Argus 


LIFETIME  ACHIEVEMENT  AWARD 
Jim  Ritz,  Copy  Editor 

The  Eccenric  Newspapers,  Michigan 
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ON  THE  SUPPLY  SIDE  The  people, 

the  products,  the  services . t2 

FEATURE  Re:  Keyless  printing.  You 
have  questions.  We  have  answers. .  .t4 

DIGITAL  OUTPUT  Howard  I.  Finberg: 

Putting  on  a  good  (trade)  show  . . .  .t9 

DIGITAL  INPUT  Eric  Wolferman 

looks  into  the  new  Windows . tlO 


huge  (and  capable)  Dutch-based  global 
media  company,  VNU.  Is  that  somehow 
bad?  Are  we  to  pine  for  the  days  when 
the  Brown  family  pandered  bev  ond 
reason  to  the  syndicates  and  equipment 
manufacturers  who  provided  the  advertis¬ 
ing  base  and  never  met  a  timely  deadline?  I 
guess  w'e  should,  for  they  were  family! 

PHIL  MEEK 
Greenwich,  Conn. 

Editor’s  note:  Phil  Meek  is  the  former 
president  of  the  Publishing  Group  of 
Capital  Cities/ABC  and  former  publisher 
of  the  Fort  Worth  (Texas)  Star-Telegram 
arid  The  Oakland  Press  in  Pontiac. 


You  FOLKS  HAVE  DONE  SUCH  A  GREAT 

job  in  turning  one  of  the  w  orst  trade 
publications  in  the  country,  and  an 
embarrassment  to  the  newspaper  industry’, 
into  one  of  the  best.  So  how  could  you  have 
not  only  dev’oted  so  much  space  to  the  Nov. 
12  cover  story  on  the  Block  family  of  Ohio 
but  also  wrote  an  accompanying  editorial 
extolling  the  virtues  of  an  eccentric  publish¬ 
er  who  served  on  a  public  board  (No-No 
No.  1),  then  got  mad  and  got  even  through 
the  news  columns  of  his  paper  (No-No  No. 
2)?  But  it’s  all  OK,  because  it’s  family. 

It’s  been  several  years  since  I  have  seen 
The  Blade  of  Toledo,  but  at  that  time  it 
violated  truth-in-labeling  standards,  as  it 
described  itself  right  under  the  flag  as  “One 
of  America’s  Great  Newspapers.”  As  I  recall, 
I  counted  six  locally  written  stories  that  day 
and  couldn’t  understand  who  in  Toledo 
wanted  to  know  the  daily  lineup  of 
Broadway  shoyvs.  It  was,  and  still  may  be, 
the  only  paper  in  America  with  four  section 
fronts  without  one  for  business  or  sports. 
But  that’s  all  OK  —  it’s  family! 

The  first  family  paper  bought  by  our 
company.  Capital  Cities,  took  the  front 
page  above  the  fold  on  each  new-model- 
introduction-day  to  run  the  new  Pontiac  in 
Pontiac,  Mich.  The  second  had  11  editorial 
people  for  a  30,000-circulation  daily.  The 
third  had  175  terribly  paid  editorial  people 
for  a  200,000-circulation  paper  that  had 
just  been  named  one  of  the  “Ten  Worst 
Papers”  in  the  country.  All  three,  and  others 
to  come,  were  to  become  recognized  widely 
for  distinguished  journalistic  achievements 
and  community  service.  But  they  were  no 
longer  family. 

Editor  Publisher  is  now  oyvned  by  a 
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Hot  SEATS  The  U.S.  DoD plays 
musical  chairs,  and  a  chorus  of  bureau 
chiefs  request  seat  assignments . 5 

The  RATINGS  GAME  Boys  in 
the  bond  room  take  note  of  newspaper 
companies’  burgeoning  debt . 6 

Free-for-all  abc advertiser 
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You  REPORTED  THAT,  AS  A  RESULT  OF 

the  events  of  Sept.  11.  the  National 
Newspaper  Association  (NNA)  had 
to  cancel  its  ll6th  annual  convention  that 
was  to  be  held  in  Milwaukee  beginning 
Sept.  12  [“Plans  thwarted  by  terrorist,” 

Sept.  24,  p.  7]-  That  is  correct.  You  also 
reported  that  the  convention  was  “expected 
to  draw  about  130  people.”  That  is 
incorrect.  We  expected  to  draw  betw'een 
400  and  500  people.  Almost  400  indivi¬ 
duals,  representing  more  than  1,000  news¬ 
papers,  had  already  signed  up  to  attend. 

Despite  the  cancellation,  approximately 
20  registrants,  four  NNA  staff,  and  a  few- 
hardy  exhibitors  did  make  it  to  Milwaukee. 

KENNETH  B.  ALLEN 
FORMER  CEO  AND 
EXECUTIVE  VICE  PRESIDENT 
National  Newspaper  Association 
Arlington,  Va. 

Editor’s  note:  This  letter  was  sent  to  E&P 
by  Kenneth  B.  Allen  before  his  recent 
resignation  from  his  posts  at  the  NNA. 
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50  YEARS  AGO 


Cover  photo  by  Jim  K.  Decker 
Las  Vegas  Review-Journal 

Close-up  of  the  dimpled  ink  drum 
on  the  Las  Vegas  Review-Journal's 
keyless  Goss  Newsliner  —  a 
modification  made  by  the  press 
manufacturer  to  carry  a  more 
consistent  volume  of  ink 
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treason  “ought  to  be  hung  in 
every  newspaper  office  in  the 
United  States.”  Harvard  Law 
Professor  Zechariah  Chafee  Jr. 
told  a  Boston  University  student 
body  last  week. 


a  dispute  with  Publisher  Robert 
H.  Choate  over  Crider’s  review  of 
U.S.  Sen.  Robert  Taft’s  new  book, 
“Foreign  Policy  for  Americans.” 


NOV.  24,  1951: 

The  Boston  Herald's  editor  of 
five  years,  John  H.  Crider,  winner 
of  the  1949  Pulitzer  Prize  for 
editorial  writing,  announced 
Sunday  he  was  resigning  due  to 


A  constitutional  definition  of 


www.editorandpublisher.com 


Nieman  Fellowships  for  Journalists 
at  Harvard  University 


The 

Nieman  Foundation 
is  now  inviting 
applications 
for  its 
2002-2003 
fellowship 
program. 


In  this  critical  time  for  journalism,  the  mission  of  the  Nieman  Fellowships 

has  never  been  more  important.  The  fulfillment  of  its 

mandate  to  .  .  . 

promote  and  elevate  the  standards 
of  journalism  and  educate  persons 
deemed  specially  qualified” 

^  begins  each  year  with  the  selection 

of  12  working  journalists  from  the  United  States  and  12  from  other  countries. 


At  Harvard,  the  Fellows  experience  discovery  and  enrichment,  learning  and 
reflection  in  Harvard  classrooms,  in  Nieman  seminars  and  from  the  close 
friendships  that  emerge  during  the  Nieman  year.  Each  Fellow  is  free  to  design 
an  individual  course  of  study.  Some  pursue  courses  in  a  reporting  specialty; 
others  explore  the  breadth  of  Harvard’s  schools  and  departments.  For  many  Niemans, 
it  is  a  year  of  transformation  enabling  them  to  return  to  their  news  organizations 
with  renewed  journalistic  purpose. 

Nieman  Fellowships  are  awarded  to  reporters,  editors,  photographers,  producers,  edi¬ 
torial  writers  and  cartoonists,  and  Internet  specialists.  Whatever  their  roles  in  journal¬ 
ism,  Nieman  Fellows  have  this  in  common:  they  are  achievers  and  they  understand 
the  virtue  of  continuing  education  for  journalists. 

Nieman  Fellowships  are  granted  for  the  academic  year  and  include  tuition,  a  stipend 
of  $55,000,  housing  allowance  and  childcare  support.  To  qualify  for 
consideration,  applicants: 

•  Must  be  full-time  staff  or  freelance  journalists  working  for  the  news  or 
editorial  departments  of  newspapers,  news  services,  radio,  television, 
magazines  of  general  public  interest  or  Internet  news  sites. 

•  Must  have  at  least  three  years  professional  experience  in  the  news  media. 

•  Must  obtain  their  employer’s  consent  for  a  leave  of  absence  for  the 
academic  year. 

Th6  application  Information  and  application  forms  may  be  obtained  from: 

daadlina  for  Program  officer  Tel:  617-495-2238 

US  journalists  is  Nieman  Foundation  Fax:  617-495-8976 

One  Francis  Avenue  F.-mail:  nieman@>harvard.edu 

January  31,  2002.  Cambridge,  MA  02138  Web  site:  www.nieman.harvard.edu 
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war  breaks  out  -  among 
Washington  press  corps 


Frustrated  by  the  fight  with  Pentagon 
over  more  access  to  military  action, 
the  bureau  chiefs  battle  each  other 

BY  TODD  SHIELDS 

WASHINGTON 

WO  MONTHS  INTO  THE  WAR  ON  TERROR, 
newspapers  and  the  Pentagon  are  at  logger- 
heads  over  the  lack  of  access  to  U.S.  troops 
abroad,  and  now,  in  frustration,  journalists  are 
jostling  each  other  for  any  chance  to  get  up  close  and 
personal.  Elbows  flew  in  a  Pentagon  briefing  room  in 
a  brouhaha  set  off  by  Defense  Secretary'  Donald 
Rumsfeld’s  trip  to  five  nations  near  Afghanistan. 

The  highly  charged  episode  began  when  the 
Defense  Department  failed  to  give  a  representative  of 
The  Associated  Press  one  of  10  press  seats  on  Rums¬ 
feld’s  plane.  Six  seats  went  to  TV  outlets  and  four  to 
newspapers:  USA  Today,  The  Wall  Street  Journal,  the 
Los  Angeles  Times,  and  The  Washington  Post. 

In  a  letter  to  Assistant  Secretary  of  Defense  for 
Public  Affairs  Victoria  “Torie”  Clarke,  the  American 
Society  of  Newspaper  Editors  called  AP  an  essential 
source  of  news.  It  deemed  AP’s  exclusion  “baffling, 
disappointing,  and  troubling.”  Clarke  wrote  back, 
saying  AP  had  been  on  all  Rumsfeld  trips,  but  “many 
media  outlets,  including  major  newspapers”  protest¬ 
ed  the  policy  of  taking  the  same  news  organizations 
on  each  trip,  adding  that  defense  officials  would  seek 
to  set  up  a  rotation.  On  the  same  score,  the  Associated 
Press  Managing  Editors  wrote  to  Rumsfeld,  calling 
AP’s  exclusion  “a  disservice”  to  thousands  of  news 
organizations  and  millions  of  U.S.  citizens. 

Rear  Adm.  Craig  R  Quigley  met  with  bureau  chiefs 
Nov.  9  to  discuss  the  issue,  and  he  got  an  earful. 


according  to  a  transcript  of  the  session  supplied  to 
by  the  Defense  Department.  At  the  meeting.  Bill 
Gertz,  a  defense  w'riter  for  The  Washington  Times, 
said  he  believed  a  wire  serv'ice  should  be  on  each  trip. 
Gene  Marlowe,  Media  General  Inc.’s  Washington 
bureau  chief,  concurred,  “We  feel  it  should  just  be  a 
given  that  one  of  those  seats  is  Associated  Press.” 

“Of  course,  I  strongly  disagree,”  said  Francis  Kohn 
of  Agence  France-Presse  (AFP),  the  French  news 
service.  He  said  the  discussion  should  be  about 
including  three  wire  services  —  AP,  Reuters,  and,  of 
course,  AFP. 

“I  would  have  to  insist  that  UPI  be  included,”  insist¬ 
ed  Richard  Tompkins  of  United  Press  International. 

Reuters  Washington  Bureau  Chief  Rob  Doughert>’ 
countered,  “I  didn’t  come  over  here  to  punch  people 
in  the  nose,  but  UPI  —  and  I  used  to  work  for  them 
—  does  not  have  the  reach.” 

The  Neu-  York  Times'  Jill  Abramson  also  weighed 
in,  pointing  to  the  “small  group”  of  news  organiza¬ 
tions  that  “almost  always  have  traveled”  with  defense 
secretaries  (the  Times  being  one,  of  course),  hinting 
that  Johnny-come-latelys  should  butt  out.  “And  if  you 
treat  everybody  on  an  equal  basis,  I  think  actually  that 
isn’t  necessarily  the  fairest  way,”  Abramson  said. 

“I  think  this  conversation  probably  suggests  it’s 
naive  to  think  we  can  somehow  agree  on  what  a 
fair  situation  is,”  concluded  The  Wall  Street 
Journal’s  Washington  bureau  chief,  Gerald  Seib. 

“I  think  we  have  to  recognize  the  current  system 
of  everyone  screaming  when  they  don’t  get  on  a  trip 
is  nuts,”  added  USA  Todays  Owen  Ullman. 

Now  that  was  something  almost  all  could  endorse. 
“I  agree  with  you  on  that  point,”  said  Rear  Adm. 
Quigley.  He  promised  to  recommend  a  new  system, 
but  by  late  last  week  bureau  chiefs  had  not  heard 
what  his  decision  would  be.  11 


LEADER  TAPS 
AIDE  FOR  EEC 

Senate  Majority 
Leader  Thomas 
Daschle,  D-S.D.,  is 
recommending  his 
telecommunications 
aide  Jonathan  Adel- 
stein  for  a  seat  on  the 
Federal  Communica¬ 
tions  Commission. 

Adelstein  would  fHI  - 
the  second  Democrat¬ 
ic  seat  on  the  five- 
member  panel.  The 
ageiKy  is  about  to 
review  and  perhaps 
either  revise  or  revoke 
the  rule  barring 
common  ownership 
of  a  newspaper  and  a  . 
broadcast  station  in 
the  same  market. 

-  TODD  SHIELDS 

TRIDDNE  TAKES 
TURKEY  DDWl 

Tribune  Co.  will 
net  $800,000  in 
revenue  from  cross¬ 
media,  multi-market, 
football  advertising 
sections  in  what  has 
otherwise  been  a 
tough  year  for  such 
packages. 

Tribune  Media  Net, 
in  conjunction  with 
the  National  Football 
League,  will  publish 
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“Thanksgiving 
Classics"  Tuesday 
in  New  York,  Los 
Angeles,  and  Chicago 
English-  and  Spanish- 
language  papers  and 
their  associated  Web 
sites.  It  is  the  first  of 
Tribune’s  such  sales 
packages  to  extend  to 
its  Spanish-language 
papers. 

About  50  local, 
regional,  and  national 
advertisers  bought 
ads  in  the  sections. 

-  LUCIA  MOSES 

SEITIEMENT 

iim 

The  Seattle  Times 
and  the  Pacific 
Northwest  Newspaper 
Guild  settled  “several 
pending  disputes”  over 
how  to  implement  the 
agreement  that  ended 
a  seven-week  strike  in 
January,  federal  medi¬ 
ators  said  Thursday. 

The  Federal 
Mediation  and 
CorKiliation  Service 
did  not  announce 
details,  and  the 
parties  were  pledged 
to  confidentiality. 

However,  The  Asso¬ 
ciated  Press  reported 
the  Times  agreed  to 
pay  $125,000  to 
settle  accusations  it 
improperly  gave 
promotions  to  workers 
who  crossed  picket 
lines.  In  turn,  AP  said, 
the  Guild  agreed  to 
pay  $50,000  to  get 
the  Times  to  drop  a 
lawsuit  accusing  it  of 
violating  the  strike¬ 
ending  deal  by 
refusing  to  promote 
the  paper. 

The  Seattle  deal 
came  the  same  day 
workers  at  another 
Blethen-owned  daily. 
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Coihsolldation  comes  with  a  piice 

Debt  dims  credit-rating  outlook 


BY  LUCIA  MOSES 

Newspaper 
companies 
have  historically 
been  reliable  cash-flow 
engines  with  relatively  j 
little  debt. 

But  consolidation  in  ! 
recent  years  has  led 
some  companies  to  pile  I 
on  debt.  Then  the  eco¬ 
nomic  boom  came  to  a 
halt,  lea\ing  them  hold¬ 
ing  more  debt  than  usual 
with  less  abiliU’  to  pay  it 
dowii.  Major  credit¬ 
rating  agencies,  citing 
pressure  on  newspapers’ 
revenue  growth,  have 
lowered  their  outlooks 
on  several  companies  in 
the  past  few'  months.  If 


financial  conditions 
worsen  as  some  predict, 
the  price  of  participating 
in  future  consolidation 
could  get  steeper. 


“This  is  an  ongoing 
concern,”  said  Donald 
Wong,  director  of  corpo¬ 
rate  ratings  for  Standard 
&  Poor’s  Corp. 

Two  of  the  most  high¬ 
ly  leveraged  companies 
in  the  industry  are 
Gannett  Co.  Inc.,  which 
assumed  more  debt  to 


finance  a  $6.4-billion 
newspaper  buying  binge 
in  1999  and  2000,  and 
the  Tribune  Co.,  which 
bought  the  Times  Mirror 


Moody’s  Investors  Service 
Co.  last  year  in  an  $8- 
billion  cash-and-stock 
deal.  Moody’s  Investors 
Serv’ice  recently  down¬ 
graded  Gannett’s  credit 
rating  and  revised  Trib¬ 
une’s  debt-rating  outlook 
to  negative  from  stable. 

Some  newspaper 
companies  may  be  active 


acquirers  in  the  months 
ahead,  with  operating 
pressure  and  the  antici¬ 
pated  relaxation  of  fed¬ 
eral  newspaper- 
broadcast  station 
cross-ownership  rules 
expected  to  fuel  contin¬ 
ued  consolidation. 

But  next  year’s  econo¬ 
my  will  be  at  least  as  bad 
as  this  year,  which  will 
impact  newspaper  com¬ 
panies’  ability  to  gener¬ 
ate  cash,  said  Glenn 
Eckert,  a  senior  analyst 
for  Moody’s.  “I  think  our 
largest  concern  is, 
consumer  confidence  is 
still  on  the  downswing, 
and  a  lot  of  layoff’s  that 
have  been  announced 


“I  tliink  our  largest  concern 
is,  consumer  confidence  is 
still  on  the  downswing.” 

—  GLENN  ECKERT 


Tribunelike  cuts  in  comp  maybe  n 


BY  MARK  FITZGERALD 

CHICAGO 


Tribune  Co.  Chairman  and 
CEO  John  W,  Madigan  got 
a  pretty’  good  annual  review 
last  year.  True,  his  pay  increase  of 
4%  barely  beat  inflation,  bumping 
his  .salary  up  to  $851,349.  But  with 
the  increase  in  Tribune  stock  price, 
Madigan  earned  a  $2-million 
bonus  under  the  executive  incen¬ 
tive  plan.  Tribune’s  Governance 
and  Compensation  Committee  was 
so  tickled  with  his  performance  in 
landing  the  biggest  newspaper  deal 
ever  —  the  $8-billion  Times  Mirror 
Co.  acquisition  —  that  it  cut  him 
another  check  for  an  additional 
$l-million  bonus. 

Next  year  will  not  be  so  lucrative 
for  the  chief  of  the  Chicago-based 
newspaper,  entertainment,  and 
broadcasting  giant.  In  a  memo  to 
employees  last  week,  Madigan  and 
his  heir  apparent.  President  and 
Chief  Operating  Officer  Dennis  J. 


FitzSimons,  announced 
that  they  and  about  140 
other  senior  executives 
will  cut  their  salaries  by 
5%  next  year. 

Six  top  executives, 
including  Madigan, 

FitzSimons,  and  Jack 
Fuller,  the  president  of 
Tribune  Publishing,  also 
will  not  receive  bonuses 
for  this  year. 

'This  executive-suite 
sacrifice  came  simulta¬ 
neously  w’ith  the  an¬ 
nouncement  that, 
effective  Jan.  1,  all 
18,000  nonunion 
Tribune  employees  will 
have  their  wages  frozen 
for  one  year.  To  soften 
the  blow’,  Madigan  and  FitzSimons 
said  nonunion  employees  will  be 
eligible,  based  on  merit,  for  a  spe¬ 
cial  one-time  grant  of  stock  option. 
No  other  details  were  released. 


Tribune  Co.'s  John  Madigan:  Leading  by  example 


Hiring  will  virtually  cease  for  the 
next  year,  and  the  company  said  it 
would  be  “seeking  compensation 
cost  savings”  from  the  approxi¬ 
mately  4,000  unionized  Tribune 
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2001  Newspaper  Company  Rating  Actions 

By  Standard  &  Poor’s  Corp.,  as  of  Nov.  9 


COMPANY 

MONTH 

ACTION 

WASHINGTON  POST  CO. 

NOV 

Outlook  revised  down  to  \  Ncgaii^i-  \  i 
from  A-t-/Stable/A-l 

DOW  JONES  &  CO.  INC. 

OCT 

Outlook  revised  down  to  W  NcgaiiM-  .\-i 
fromAA-/Stable/A-l-i- 

MEDIANEWS  GROUP  INC. 

OCT 

Outlook  revised  down  to  Kit  \<-.^ati\c 
from  BB/Stable/- 

MEDIA  GENERAL  INC. 

SEP 

Outlook  revised  down  to  HK  -  .siahii- 
from  BB-i-/Positive/- 

BELO 

SEP 

Outlook  revised  down  to  BKK-  Nvgatiw 
from  BBB-/Stable/- 

KNIGHT  RIDDER 

AUG 

Outlook  revised  down  to  A  Negatiw  \-i 
from  A/Stable/A-1 

MEDIA  GENERAL  INC. 

JUL 

New  rating  established  at  KK-  Positive  -- 

MCCLATCHYCO. 

JUL 

Outlook  revised  up  to  BB  I’ositiw  - 
from  BBB-/Stable/- 

WASHINGTON  POST  CO. 

JUN 

Rating  revised  down  to  \  Stable  V-i 
from  AA-/Negative/A-H- 

"Outlook"  represents  the  direction  S&P  thinks  a  rating  will  go  in  a  given  period,  generally  as  long  as  three  years, 
but  not  necessarily. 


are  just  now  being  however,  newspaper  the  rest  of  Corporate 

executed,”  he  added.  balance  sheets  are  still  in  America.  Because  of  its 

On  the  whole,  good  shape  compared  to  abiliU-  to  consistently 


generate  cash,  the 
industry’s  credit 
ratings  are  far  from 
poor,  analysts  said. 

Additionally,  most 
companies  have  cut 
staff,  slashed  capital- 
spending  plans,  and 
scaled  down  stock- 
buyback  programs 
this  year. 

The  down  market 
also  could  work  to 
newspapers'  advantage 
should  prices  for 
properties  come  down. 
Bear  Steams  &  Co. 
newspaper  analyst 
Ke\in  Gmneich 
predicted  that  compa¬ 
nies  may  avoid  added 
debt  by  using  their  own 
stock  as  currencv’,  a 
method  they  haven’t 
used  in  the  past.  Said 
Gmneich,  “The  news¬ 
paper  industiy  doesn’t 
have  [its]  back  up 
against  the  wall.”  Isl 


ext  big  thing 

employees.  Even  so,  it  said  there 
were  no  guarantees  these  moves 
will  forestall  layoffs  at  Tribune, 
which  had  already  shed  some 
1,700  positions  this  year  through  a 
voluntary  retirement  plan. 

“As  you  know,  the  economy  has 
been  in  a  downturn  this  year,  and 
we  are  experiencing  the  worst  ad¬ 
vertising  environment  since  the 
Depression.  The  Sept.  11  terrorist 
attacks  in  New  York  and  Washing¬ 
ton  only  made  a  bad  situation  even 
worse,”  Madigan  and  FitzSimons 
wrote  to  employees. 

The  decision  by  top  executives  to 
cut  their  own  salaries  and  forgo 
bonuses  underscored  how  different 
this  economic  swoon  is  from  those 
that  preceded  it.  No  one  felt  com¬ 
pelled  to  fall  on  his  sword  then:  “If 
you  look  back  to  the  recession  of 
1991-92,  there  were  efforts  to 
curtail  layoffs  by  wage  freezes  and 
buyouts. ...  But  if  you  look  back  at 
the  salary  and  bonuses  for  execu¬ 


tives,  they  had  modest  increases 
in  1991  —  and  then  in  1992  they 
started  climbing  up  again,”  said 
Mary  Sepucha,  director  of 
employee  relations  at  the  News¬ 
paper  Association  of  America. 

“An  executive  salary'  cut  is 
pretty  rare.  That’s  why  it’s  in  the 
news,”  said  George  Harmon,  an 
associate  professor  of  journalism  at 
Northwestern  University.  “Usually, 
these  people  are  trying  to  walk 
away  with  more  money  no  matter 
how  badly  they  do.  To  me,  it 
showed  leadership.  It’s  a  quaint 
concept  —  leading  by  example.” 

The  Tribune  move  is  rare,  but 
not  unprecedented.  Just  last 
month,  Belo  announced  that  its 
top  executives  were  immediately 
taking  a  5%  cut  in  wages  that 
would  last  until  at  least  2003. 
There  was  no  mention  of  whether 
bonuses  would  be  affected.  Last 
year.  Chairman,  President  and 
CEO  Robert  W.  Decherd  earned 
$863,200  in  salary,  a  bonus  of 
$635,900  and  was  awarded  op¬ 
tions  for  410,000  shares,  according 
to  a  Belo  filing  with  the  Securities 


and  Exchange  Commission. 

As  with  Tribune,  the  announce¬ 
ment  came  as  Belo  unveiled  a 
companywide  pay  freeze  for 
nonunion  employees  through  next 
year,  and  a  virtual  halt  to  hiring. 
The  company  also  said  it  would  ask 
unionized  employees  “to  take  the 
same  action  voluntarily.”  In  addi¬ 
tion,  160  jobs  were  eliminated. 

If  executive  salary  cuts  are  still 
rare  in  the  newspaper  industry', 
they  are  not  likely  to  remain  so  for 
long,  according  to  one  expert  in  ex¬ 
ecutive  compensation.  Dan  Dalton, 
dean  of  the  Kelley  School  of  Busi¬ 
ness  at  the  University  of  Indiana, 
said  corporations  in  all  sorts  of 
businesses  are  reconsidering  what 
they’re  paying  their  executives. 
“What  you’re  seeing  now  is  boards 
of  directors  across  the  U.S.  and 
elsewhere  are  being  very,  very  cau¬ 
tious  about  bonuses  and  [salary] 
increases  and,  especially,  new  stock 
options,”  Dalton  said.  “Board  com¬ 
pensation  meetings  are  starting 
just  about  this  time  of  year  —  and  I 
think  it’s  a  very  good  bet  that  they 
will  be  very,  very  conservative.”  11 


the  Portland  Press 
Herald  and  Maine 
Sunday  Telegram, 
voted,  120-9,  in  favor 
of  a  new  contract. 

-  TODD  SHIELDS 

KRREAICIIIES 
ROSTER  6R0WS 

Media  General 
Inc.  of  Rich¬ 
mond,  Va.,  announced 
last  week  that  some 
of  its  Web  sites  will 
join  Knight  Bidder 
Digital’s  Real  Cities 
network,  which  now 
covers  58  cities  in 
the  United  States. 

Joining  Real  Cities 
are  TBO.com,  the 
Web  site  of  The  Tampa 
(Ra.)  Tribune  and 
WFLA-’TV;  times- 
dispatch.com,  the 
site  of  the  Richmond 
Times-Dispatch-,  and 
JoumalNow.com.  the 
site  of  the  Winston- 
Salem  (N.C.)  Journal. 

The  partnership  will 
allow  sales  forces  for 
Media  General  and 
Knight  Bidder  Digital 
to  offer  new  oppor¬ 
tunities  and  markets 
to  their  advertisers. 

While  most  of  the 
Real  Cities  Web 
sites  are  affiliated 
with  Knight  Bidder 
newspapers,  some 
network  members 
are  associated  with 
properties  belonging 
to  Gannett  Co.  Inc., 
Bek),  the  E.W. 

Scripps  Co.,  and 
other  organizations. 

-  CARL  SULLIVAN 
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“Thanksgiving 
Classics”  Tuesday 
in  New  York,  Los 
Angeles,  and  Chicago 
English-  and  Spanish- 
language  papers  and 
their  associated  Web 
sites.  It  is  the  first  of 
Tribune’s  such  sales 
packages  to  extend  to 
its  Spanish-language 
papers. 

About  50  local, 
regional,  and  national 
advertisers  bought 
ads  in  the  sections. 

-  LUCIA  MOSES 


Consolidation  comes  with  a  price 


inancial  conditions  finance  a  $6.4-billion 

A'orsen  as  some  predict,  newspaper  buying  binge 

fie  price  of  participating  in  1999  and  2000,  and 
n  future  consolidation  the  Tribune  Co.,  which 

:ould  get  steeper.  bought  the  Times  Mirror 

“I  think  our  largest  concern 
is,  consumer  confidence  is 
still  on  the  downswing.” 

—  GLENN  ECKERT 

Moody’s  Investors  Service 

Co.  last  year  in  an  $8- 
billion  cash-and-stock 
deal.  Moody’s  Investors 
Service  recently  down¬ 
graded  Gannett’s  credit 
rating  and  revised  Trib¬ 
une’s  debt-rating  outlook 
to  negative  from  stable. 

Some  newspaper 
companies  may  be  active 


acquirers  in  the  months 
ahead,  with  operating 
pressure  and  the  antici¬ 
pated  relaxation  of  fed¬ 
eral  newspaper- 
broadcast  station 
cross-ownership  rules 
expected  to  fuel  contin¬ 
ued  consolidation. 

But  next  year’s  econo¬ 
my  will  be  at  least  as  bad 
as  this  year,  which  will 
impact  newspaper  com¬ 
panies’  ability  to  gener¬ 
ate  cash,  said  Glenn 
Eckert,  a  senior  analyst 
for  Moody’s.  “I  think  our 
largest  concern  is, 
consumer  confidence  is 
still  on  the  downswing, 
and  a  lot  of  layoffs  that 
have  been  announced 


BY  LUCIA  MOSES 

Newspaper 
companies 
have  historically 
been  reliable  cash-flow 
engines  with  relatively 
little  debt. 

But  consolidation  in 
recent  years  has  led 
some  companies  to  pile 
on  debt.  Then  the  eco¬ 
nomic  boom  came  to  a 
halt,  leaving  them  hold¬ 
ing  more  debt  than  usual 
with  less  abilitv’  to  pay  it 
down.  Major  credit¬ 
rating  agencies,  citing 
pressure  on  newspapers’ 
revenue  growth,  have 
lowered  their  outlooks 
on  several  companies  in 
the  past  few  months.  If 


^his  is  an  ongoing 
concern,”  said  Donald 
Wong,  director  of  corpo¬ 
rate  ratings  for  Standard 
&  Poor’s  Corp. 

Two  of  the  most  high¬ 
ly  leveraged  companies 
in  the  industry  are 
Gannett  Co.  Inc.,  which 
assumed  more  debt  to 


The  Seattle  Times 
and  the  Pacific 
Northwest  Newspaper 
Guild  settled  “several 
pending  disputes”  over 
how  to  implement  the 
agreement  that  ended 
a  seven-week  strike  in 
January,  federal  medi¬ 
ators  said  Thursday. 

The  Federal 
Mediation  and 
Conciliation  Service 
did  not  announce 
details,  and  the 
parties  were  pledged 
to  confidentiality. 

However,  The  Asso¬ 
ciated  Press  reported 
the  Times  agreed  to 
pay  $125,000  to 
settle  accusations  it 
improperly  gave 
promotions  to  workers 
who  crossed  picket 
lines.  In  turn,  AP  said, 
the  Guild  agreed  to 
pay  $50,000  to  get 
the  Times  to  drop  a 
lawsuit  accusing  it  of 
violating  the  strike¬ 
ending  deal  by 
refusing  to  promote 
the  paper. 

The  Seattle  deal 
came  the  same  day 
workers  at  another 
Blethen-owned  daily. 


Tribunelike  cuts  in  comp  maybe 


BY  MARK  FITZGERALD  FitzSimons,  announced 

CHICAGO  that  they  and  about  140 

Tribune  Co.  Chairman  and  other  senior  executives 
CEO  John  W.  Madigan  got  will  cut  their  salaries  by 
a  pretty  good  annual  review  5%  next  year, 
last  year.  True,  his  pay  increase  of  Six  top  executives, 
4%  barely  beat  inflation,  bumping  including  Madigan, 
his  salary  up  to  $851,349.  But  with 


FitzSimons,  and  Jack 

the  increase  in  Tribune  stock  price.  Fuller,  the  president  of 
Madigan  earned  a  $2-million  Tribune  Publishing,  alsi 

bonus  under  the  executive  incen-  will  not  receive  bonuses 
five  plan.  Tribune’s  Governance  for  this  year, 
and  Compensation  Committee  was  This  executive-suite 
so  tickled  with  his  pierformance  in  sacrifice  came  simulta- 
landing  the  biggest  newspaper  deal  neously  with  the  an- 
ever  —  the  $8-billion  Times  Mirror  nouncement  that, 

Co.  acquisition  —  that  it  cut  him  effective  Jan.  1,  all 
another  check  for  an  additional  18,000  nonunion 
$l-million  bonus.  Tribune  employees  will 

Next  year  will  not  be  so  lucrative  have  their  wages  frozen 
for  the  chief  of  the  Chicago-based  for  one  year.  To  soften 

newspiqier,  entertainment,  and  the  blow,  Madigan  and  FitzSimons  Hiring  will  virtually  cease  for  the 
broadcasting  giant.  In  a  memo  to  said  nonunion  employees  will  be  next  year,  and  the  company  said  it 

employees  last  week,  Madigan  and  eligible,  based  on  merit,  for  a  spe-  would  be  “seeking  compensation 

his  heir  apparent.  President  and  cial  one-time  grant  of  stock  option,  cost  savings”  from  the  approxi- 

Chief  Operating  Officer  Dennis  J.  No  other  details  were  released.  mately  4,000  unionized  Tribune 


Tribune  Co.'s  John  Madigan:  Leading  by  example 
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2001  Newspaper  Company  Rating  Actions 

By  Standard  &  Poor’s  Corp.,  as  of  Nov.  9 


COMPANY 

MONTH 

ACTION 

WASHINGTON  POST  CO. 

NOV 

Outlook  revised  down  to  .V+yNcgative ' A-i 
from  A-h/Stable/A-l 

DOW  JONES  &  CO.  INC. 

OCT 

Outlook  revised  down  to  A.\-  Negative  .\-i-r 
from  AA-/Stable/A-l-i- 

MEDIANEWS  GROUP  INC. 

OCT 

Outlook  revised  down  to  BK/Negutive,  - 
from  BB/Stable/- 

MEDIA  GENERAL  INC. 

SEP 

Outlook  revised  down  to  BH->-/.Stahie/- 
from  BB-E/Positive/” 

BELO 

SEP 

Outlook  revised  down  to  BBB-  Negative  - 
from  BBB-/Stable/- 

KNIGHT  BIDDER 

AUG 

Outlook  revised  down  to  /Negatis  e/A-i 
from  A/Stable/A-1 

MEDIA  GENERAL  INC. 

JUL 

New  rating  established  at  BB-)-/Pnsitive  - 

MCCLATCHYCO. 

JUL 

Outlook  revised  up  to  BB-/Positive/- 
from  BBB-/StableA- 

WASHINGTON  POST  CO. 

iUN 

Rating  revised  down  to  A+/Stabie  .A-i 
from  AA-/Negative/A-l-i- 

"Outlook”  represents  the  direction  S&P  thinks  a  rating  will  go  in  a  given  period,  generally  as  long  as  three  years, 
but  not  necessarily. 

Jp' 


are  just  now  being  however,  newspaper  the  rest  of  Corporate 

executed,”  he  added.  balance  sheets  are  still  in  America.  Because  of  its 

On  the  whole,  good  shape  compared  to  ability  to  consistently 


generate  cash,  the 
industry’s  credit 
ratings  are  far  from 
poor,  analysts  said. 

Additionally,  most 
companies  have  cut 
staff,  slashed  capital¬ 
spending  plans,  and 
scaled  down  stock- 
buyback  programs 
this  year. 

The  down  market 
also  could  work  to 
newspapers’  advantage 
should  prices  for 
properties  come  down. 
Bear  Steams  &  Co. 
newspaper  analyst 
Kevin  Gmneich 
predicted  that  compa¬ 
nies  may  avoid  added 
debt  by  using  their  own 
stock  as  currency,  a 
method  they  haven’t 
used  in  the  past.  Said 
Gmneich,  “The  news¬ 
paper  industry  doesn’t 
have  [its]  back  up 
against  the  wall.”  II 


xt  big  thing 


employees.  Even  so,  it  said  there 
were  no  guarantees  these  moves 
will  forestall  layoffs  at  Tribune, 
which  had  already  shed  some 
1,700  positions  this  year  through  a 
voluntary  retirement  plan. 

“As  you  know,  the  economy  has 
been  in  a  downturn  this  year,  and 
we  are  experiencing  the  worst  ad¬ 
vertising  environment  since  the 
Depression.  The  Sept.  11  terrorist 
attacks  in  New  York  and  Washing¬ 
ton  only  made  a  bad  situation  even 
worse,”  Madigan  and  FitzSimons 
wrote  to  employees. 

The  decision  by  top  executives  to 
cut  their  own  salaries  and  forgo 
bonuses  underscored  how  different 
this  economic  swoon  is  from  those 
that  preceded  it.  No  one  felt  com- 
peUed  to  fall  on  his  sword  then:  “If 
you  look  back  to  the  recession  of 
1991-92,  there  were  efforts  to 
curtail  layoffs  by  wage  freezes  and 
buyouts. ...  But  if  you  look  back  at 
the  salaiy  and  bonuses  for  execu¬ 


tives,  th^  had  modest  increases 
in  1991  —  and  then  in  1992  they 
started  chmbing  up  again,”  said 
Mary  Sepucha,  director  of 
employee  relations  at  the  News¬ 
paper  Association  of  America. 

“An  executive  salary  cut  is 
pretty  rare.  That’s  why  it’s  in  the 
news,”  said  George  Harmon,  an 
associate  professor  of  journalism  at 
Northwestern  University.  “Usually, 
these  people  are  trying  to  walk 
away  with  more  money  no  matter 
how  badly  they  do.  To  me,  it 
showed  leadership.  It’s  a  quaint 
concept  —  leading  by  example.” 

The  Tribune  move  is  rare,  but 
not  unprecedented.  Just  last 
month,  Belo  announced  that  its 
top  executives  were  immediately 
taking  a  5%  cut  in  wages  that 
would  last  until  at  least  2003. 
There  was  no  mention  of  whether 
bonuses  would  be  affected.  Last 
year.  Chairman,  President  and 
CEO  Robert  W.  Decherd  earned 
$863,200  in  salary,  a  bonus  of 
$635,900  and  was  awarded  op¬ 
tions  for  410,000  shares,  according 
to  a  Belo  filing  with  the  Securities 


and  Exchange  Commission. 

As  with  Tribune,  the  aimounce- 
ment  came  as  Belo  unveiled  a 
companywide  pay  freeze  for 
nonunion  employees  through  next 
year,  and  a  virtual  halt  to  hiring. 
The  company  also  said  it  would  ask 
unionized  employees  “to  take  the 
same  action  voluntarily.”  In  addi¬ 
tion,  160  jobs  were  eliminated. 

If  executive  salary  cuts  are  still 
rare  in  the  newspaper  industry, 
they  are  not  likely  to  remain  so  for 
long,  according  to  one  expert  in  ex¬ 
ecutive  compensation.  Dan  Dalton, 
dean  of  the  KeUey  School  of  Busi¬ 
ness  at  the  University  of  Indiana, 
said  corporations  in  all  sorts  of 
businesses  are  reconsidering  what 
they’re  paying  their  executives. 
“What  you’re  seeing  now  is  boards 
of  directors  across  the  U.S.  and 
elsewhere  are  being  very,  very  cau¬ 
tious  about  bonuses  and  [salary] 
increases  and,  especially,  new  stock 
options,”  Dalton  said.  “Board  com¬ 
pensation  meetings  are  starting 
just  about  this  time  of  year  —  and  I 
think  it’s  a  very  good  bet  that  they 
will  be  very,  very  conservative.”  Ill 


the  Portland  Press 
Herald  and  Maine 
Sunday  Telegram, 
voted,  120-9,  in  favor 
of  a  new  contract 
-  TOOD  SHIELDS 

KRREAL  CITIES 


Media  General 
Inc.  of  Rich¬ 
mond,  V^.,  announced 
last  week  that  some 
of  its  Web  sites  will 
join  Knight  Bidder 
Oigitars  Real  Cities 
network,  which  now 
covers  58  cities  in 
the  United  States. 

Joinii^  Real  Cities 
are  TBO.com,  the 
Web  site  of  TTie  Tampa 
(Fla.)  Tribune  and 
WFLA-TV;  times- 
dispatch.com,  the 
site  of  the  Richtrtond 
Times-Dispatch;  atKl 
JoumalNow.com,  the 
site  of  the  Winston- 
Salem  (N.C.)  Journal. 

The  partnership  will 
allow  sales  forces  for  . 
Media  General  and 
Knight  Bidder  Digital 
to  offer  new  oppor¬ 
tunities  and  markets 
to  their  advertisers. 

While  most  of  the 
Real  Cities  Web 
sites  are  affiliated 
with  Kn%ht  Bidder 
newspapers,  some 
network  members 
are  associated  with 
properties  belonging 
to  Gannett  Co.  Inc., 
Bek),  the  E.W. 

Scripps  Co.,  and 
other  organizations. 

-  CARL  SULLIVAN 
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Arthur  W.  Howe,  who 
led  the  weekly  news¬ 
paper  chain  during  a 
decade  of  expansion 
outside  Philadelphia, 
has  sued  his  former 
business  partners, 
alleging  they  denied 
him  his  rightful  equity 
in  the  company  he 
helped  build. 

Montgomery,  the 
Fort  Washington, 
Pa.-based  parent  of 
16  suburban 
weeklies  and  eight 
specialty  publications, 
was  sold  to  the 
Journal  Register  Co. 
in  June. 

Howe,  who  left 
Montgomery  in  1999 
and  now  is  president 
of  Village  Voice  Media, 
also  named  his  former 
lawyers  in  the  suit, 
claiming  they  failed  to 
property  advise  him  in 
the  matter. 

-  LUCIA  MOSES 

mi6ENT 
ALIEBES  LIBEL 

Stephen  Zucker, 
probably  best 
known  as  Deion 
Sanders’  sports 
agent,  sued  the 
Chicago  Tribune  and 
writer  Ellen  Warren 
last  Tuesday,  claiming 
he  was  libeled  in  an 
“Inc.”  gossip  column 
item  that  said  he 
was  tume<1  away 
three  times  from  the 
funeral  of  Chicago 
TV  sportscaster  Tim 
Weigel,  a  former 
client.  The  Tribune 
said  it  stands  by 
the  story. 

In  an  unrelated 
development,  the 
newspaper  discon¬ 
tinued  the  “Inc.” 
column  on  Friday. 

-  MARK  FITZGERALD 
rn  C- 


At  the  request  of  its  advertiser  reps 

ABC  assesses  tree-paper  audits 

BY  MARK  FITZGERALD 


CHICAGO 

DVERTISER  AND 

ad-agency 
members  who 
dominate  the  Audit 
Bureau  of  Circulations 
(ABC)  board  of  directors 
are  alarming  many 
newspaper  publishers 
with  their  latest  trial 
balloon:  They  want  ABC 
to  offer  its  prestigious 
auditing  services  to  any 
free  newspaper. 

ABC  already  audits 
about  100  free-distribu- 
tion  total-market-cover- 
age  (TMC)  products  — 
but  each  is  eligible  only 
because  it  is  published  as 
part  of  a  member’s  paid 
newspaper.  The  current 
proposal  would  extend 
the  ABC  seal  of  approval 
to  the  biggest  local  print 
competitors  of  paid 
newspapers:  shoppers, 
alternative  papers,  and 
other  niche  publications. 

That’s  the  wrong  way 
to  go,  many  newspaper 
executives  say.  “I  am 
against  giving  our  com- 
pietitors  ABC  credibility,” 
said  Steven  Hesse, 
MediaNews  Group 
Inc.’s  circulation  vice 
president.  “I’m  also 
concerned  about  the 
possible  loss  of  the  ABC 
brand,  which  is  built  on 
paid  circulation.” 

He’s  not  alone.  Cox 
Newspapers  Inc.’s  vice 
president  of  circulation. 
Jay  Campbell,  surveyed 
all  of  the  chain’s  18 
dailies  and  30  weeklies 
—  and  every  one  of  them 
did  not  want  ABC  audit¬ 
ing  nonpaid  papers. 

“How  many  ways  can 
you  say,  ‘No?”  asked 


Corporate  Circulation 
Director  Doug  Sumrell, 
who  added  that  all  29 
papers  in  his  group, 
Morris  Communications 
Corp.,  were  opposed  to 
the  idea. 

But  for  all  their 
misgivings,  many  of  the 
same  ABC  newspaper 
members  are  reluctant 
to  flatly  reject  a  proposal 
made  by  advertiser  or 
ad-agency  members  — 
whose  representatives 
make  up  two-thirds  of 
the  ABC  board.  (News¬ 
paper  and  magazine 
executives  make  up  the 
other  third.) 

One  clout-heavy  pro¬ 
ponent  of  expanding 
into  free-paper  auditing 
is  Larry  Berg,  who,  as 
vice  president  of  news¬ 
paper  sales  and  purchas¬ 
ing  for  Valassis  Commu¬ 
nications  Inc.  oversees  a 
budget  of  about  $400 
million  —  much  of 
which  goes  to  place 
newspaper  inserts  and 
run-of-press  ads.  Berg  is 
also  an  ABC  director. 
“This  will  provide  us 
with  additional  tools 
that  will  make  news¬ 
paper  buying  easier,” 
Berg  said.  For  instance: 
“Assembling  an  accurate 
database  [of  circulation 
and  distribution]  as¬ 
sures  we  are  not  wasting 
our  resources  —  and  will 
let  us  send  any  incre¬ 
mental  increases  your 
[newspapers’]  way.” 

Some  advertisers  said 
newspapers  should 
accept  ABC  audits  of 
free  pajjers  as  inevitable. 
“Free  papers  are  taking 


money  away  from  the 
newspapers  you  print. 
Going  forward,  there  is 
going  to  be  a  need  for 
an  ABC  audit  of  these 
publications,”  said  Terry 
Prill,  newspaper  strate¬ 
gist  and  special  projects, 
for  Target  Corp. 

Wisconsin  State  Jour¬ 
nal  Publisher  James  W. 
Hopson,  a  Lee  Enter¬ 
prises  Inc.  vice  president 
who  is  also  an  ABC  di¬ 
rector,  said  his  Madison 


paper  would  welcome 
the  change:  “Having 
ABC  [audit]  would  level 
the  pla>'ing  field  so  all 
free  papers,  ours  and 
those  who  publish  only 
free  papers,  would  be 
measured  on  the  same 
rigorous  standards  we 
adhere  to.  And,  frankly, 
knowing  what  I  know 
about  the  quality  of  free- 
paper  competitors,  HI 
take  my  chances  with 
that  measurement.”  11 


‘Extra’  efforts  made 
after  crash  in  NYC 

BY  JOE  STRUPP 

WITH  MEMORIES  OF  THE  TERRORIST 

attacks  of  Sept.  11  still  fresh  in  readers’ 
minds,  Newsday  in  Melville,  N.Y.,  and 
The  Star-Ledger  in  Newark,  N.J.,  put  out  extra 
editions  after  the  crash  of  an  American  Airlines 
jet  following  its  takeoff  from  John  F.  Kennedy 
International  Airport  in  New  York  on  Nov.  12. 

The  evening-cycle  Staten  Island  Advance, 
which  circulates  mainly  in  its  home  borough  of  the 
city,  was  able  to  publish  related  stories,  without 
photographs,  in  three  of  its  four  editions  Nov.  12. 

Newsday  Publisher  Raymond  A.  Jansen  told 
E^P  the  decision  to  publish  about  30,000  copies 
of  an  extra  edition  was  not  difficult,  saying  of 
American  Flight  587’s  crash  in  Queens,  “It  came 

down  in  the  middle  j  . . 

of  our  circulation 


11 
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If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
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expectations  —  you  can  cancel 
your  subscription  and  receive  a 
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no  questions  asked. 


PROM  TOP:  COLIN  MULVANY/tHE  SPOKESMAN-REVIEW, 


make  a  big, 
dramatic 
change  in  ... 
direction.  But 
we  will  focus 
more  on  our 
core  [news] 
product,  with 
cuts  in 
features  and 
photo  staff.” 

Peck  announced  his 
resignation,  effective 
Dec.  14,  on  Nov.  12.  He 
made  it  clear  that  the  re¬ 
cent  layoff  of  25  editorial 
employees  was  among 
the  reasons.  “I  felt  it  did 
change  the  nature  of  the 
operation  here,”  Peck, 

51,  told  Ei^P.  “I’ve  al- 


In  search  of  a  new  'Spokesman' 


Publisher  Cowles  paper  had 
plans  no  big  change,  closed  one 
of  its  six  bureaus  and 
reduced  another  to 
part-time  staffing. 

Peck  said  he 

eventually  would  seek  an 
editor’s  post  somewhere 
else,  possibly  at  The 
Riverton  (Wyo.)  Ranger, 
a  6,884-circulation  daily 
owned  by  his  father, 
Robert  A.  Peck.  IS 


BY  JOE  STRUPP 

Long  recognized 
as  one  of  the  best 
midsize  news¬ 
papers  in  the  nation.  The 
Spokesman-Review  of 
Spokane,  Wash.,  faces  a 
major  challenge  in  the 
coming  months:  putting 
out  a  quality  newspaper 
with  15%  fewer  editorial 
employees  and  the  loss 
of  its  editor  of  nearly  20 
years,  Chris  Peck. 


NATIONAL  REPORT 


On  the  sidewalks  of  New  York 

New  York  newspaper  readers  got  a  double 
dose  of  anniversary  celebrations  last  week 
as  The  New  York  7//nes  and  the  New  York  Post 
each  marked  mile¬ 
stone  birthdays  with 
special  sections 
focused  on  their 
^  respective 
*  I  histories. 

The  elder 
Post  marked  its 
200th  anniver- 
I  sary  Friday  by 
reprinting  its  first 
I  issue,  all  four 
I  pages  of  it,  along 
with  selected 
stories  highlighting 
historical  moments 
since  it  first 
published  Nov. 

16,  1801. 

The  Times' 

150th  anniversary 
on  Sept.  18  was 
acknowledged  Wednesday  with  a  56-page 
section  originally  set  to  run  Sept.  20,  but 
delayed  due  to  the  Sept.  1 1  attacks.  It  includ¬ 
ed  a  timeline  of  the  paper  and  a  look  at  1951, 
its  centennial  year.  —  Joe  Strupp 


Winnipeg  Free  Press  and  The  Brandon  Sun 
in  Manitoba  to  Canadian  Newspapers  Co., 
bringing  Thomson  near  the  end  of  its  54- 
daily-newspaper-sell-off  announced  in 
February  of  last  year.  The  sale  is  expected 
to  be  completed  early  next  month. 

Thomson  retains  a  toehold  in  daily 
newspapers  through  its  20%  stake  in  Bell 
Globemedia,  parent  company  of  The  Globe  & 
Mail  in  Toronto.  —  Lucia  Moses 


last  week  it  is  the  recipient  of  two  new  grants. 

The  first  is  a  $595,000  two-year  grant  for 
the  Donald  W.  Reynolds  Business  Journalism 
Reporting  Seminar,  which  will  pay  for  as 
many  as  40  business  journalists  from  small 
and  midsize  papers  to  spend  three  days 
enhancing  their  business-coverage  skills. 
Reynolds,  who  died  in  1993,  was  founder  of 
the  Donrey  Media  Group  in  Little  Rock,  Ark. 

The  second  is  a  $250,000  grant  from  the 
John  S.  and  James  L.  Knight  Foundation  for 
the  SNPA  Traveling  Campus,  which  will  visit 
newspapers  and  offer  on-site  training  in  all 
newspaper  departments.  —  Wayne  Robins 


NEW- YORK  EVENING  POST. 


By  a  90-4  VOTE  ON  Nov.  12,  Chicago 
Newspaper  Guild  members  authorized  a 
strike  against  the  Chicago  Sun-Times. 

The  Guild,  which  represents  about  190 
editorial  employees  at  the  paper,  says  it 
wants  a  three-year  contract  that  specifies 
minimum  staffing  levels  and  provides  an 
initial  6%  raise  followed  by  annual  raises 
of  5%.  Management  at  the  Hollinger 
International  Inc.  tabloid  has  countered  with 
a  proposal  for  additional  journalists  serving 
one-year  “fellowships”  on  staff.  It  proposes  a 
four-year  contract  with  no  wage  increases  in 
the  first  and  third  years  and  1%  increases  in 
the  second  and  fourth  years. 

Over  the  last  20  years  under  four  different 
owners,  the  Sun-Times  and  Guild  have  had  a 
history  of  labor  brinkmanship,  but  have 
avoided  a  strike.  —  Mark  Fitzgerald 


Santa  Monica  new  land  of  the  free 

Free-daily-newspaper  publisher  David 
Danforth  launched  his  latest  paper,  the 
Santa  Monica  (Calif.)  Daily  Press,  Nov.  12. 
The  tabloid  runs  eight  pages  with  a 
Monday-to-Saturday  morning  distribution 
of  4,000  copies. 

Danforth  has  either  started  or  helped  start 
six  other  free  dailies  in  California,  Colorado, 
and  New  Hampshire.  —  LM. 


New  trial  denied  to  Illinois  killer 

The  U.S.  Supreme  Court  last  Tuesday 
rejected  a  new  trial  for  Daniel  Edwards, 
who  is  on  Death  Row  for  the  1988  murder 
of  Stephen  Small,  a  member  of  the  family 
that  owns  the  Small  Newspaper  Group  Inc. 
based  in  Kankakee,  III. 

Small  suffocated  while  buried  in  a  box 
during  a  botched  kidnapping.  —  M 


Thomson’s  press  run  almost  done  SNPA  Foundation  gets  two  grants 

The  Thomson  Corp.  agreed  to  sell  its  last  Southern  Newspaper  Publishers 

two  general-circulation  papers,  the  I  Association  (SNPA)  Foundation  announce 
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By  now.  it  was  obvious  that  many  in  the  still-growing  crowd 
were  angry  at  our  presence.  Jamie  put  down  his  camera  and 
we  started  moving  toward  the  stairway,  but  so  many  men  were 
rushing  up  from  the  street  it  was  impossible  to  go  down. 

Get  out!  Get  out!”  one  man  shouted  in  my  face... 

“Rescued  from  an  angi>  crowd."  October  9.  2001  ©  St.  Petersburg  Times 


St.  Petersburg  Times  senior  correspondent  Susan  Taylor  Martin 
under  cover  of  a  burqa,  escaped  with  her  lif^and  the  story  of  a  lifetime.’ 


An  undercover  story 
unlike  any  other. 

The  Si.  Petmburg  Times  doesn't  send  its  reporters  out 
undercover.  But  when  senior  correspondent  Susan 
Taylor  Martin  was  forced  to  flee  from  an  angr\'  mob 
in  Pakistan  recently,  hiding  under  a  burqa  was  the 
only  way  she  could  get  out  safely. 

From  Kosovo  to  Pakistan  to  Uzbekistan,  7Vme,v  staffers 
such  as  Susan  Taylor  Martin  and  photqjournalist 
Jamie  Francis  deliver  first  hand  accounts,  right  from 
the  front  lines. 

Petersburg 


E  &  P  NEWS 


CALENDAR 


NOVEMBER 

29-30“ 

Annual  Creative 
Seminar,  Adweek 
Conferences, 

Hyatt  Regency 
Tamaya  Resort  & 
Spa,  Santa  Ana 
Pueblo,  N.M. 


M2001 

Editor 
and  Marketeer 
Conference  & 
Exhibition,  World 
Association  of 
Newspapers,  Four 
Seasons  Ritz 
Hotel,  Lisbon, 
Portugal 

DECEMBER 

M  Adweek 
Forum  @ 
Fall  Internet 
World,  Adweek 
Conferences, 

Jacob  K.  Javits 
Convention 
Center,  New  York 

JANUARY 

n  11  NICAR 
D  II  Boot  Camp, 

National  Institute 
for  Computer- 
Assisted  Reporting 
and  Investigative 
Reporters  and 
Editors,  Missouri 
School  of  Journal¬ 
ism,  Columbia,  Mo. 


tions  Super- 
Conference, 
Newspaper 
Association  of 
America,  Hyatt 
Regency  Phoenix 
at  Civic  Plaza, 
Phoenix 


sptimes.com 

Read  “Rescued  from  an  angry  crowd”  in  its  entiret)’  at  sptimes.com/columns 


Mnaa 

Cooper¬ 
ative  Marketing 


i  &  Sales  Confer¬ 
ence,  Newspaper 
Association  of 
America,  San 
Diego  Marriott 
I  Hotel  &  Marina, 

I  San  Diego 

Mnaa 

Market¬ 
ing  Conference, 

I  Newspaper  Associ- 
I  ation  of  America, 
i  San  Diego  Marriott 
i  Hotel  &  Marina, 

I  San  Diego 
I 

I  on  IRE  Regional 
LU  Conference, 
Investigative 
j  Reporters  and 
I  Editors,  National 
Press  Club, 

I  Washington 

^  FEBRUARY 

6_Q  E&P’sl3th 
U  Annual 
i  Interactive 
Newspapers 
Conference  & 
Trade  Show, 

I  Adweek  Confer- 
j  ences,  San  Jose 
Convention  Cen- 
1  ter,  San  Jose,  Calif. 

MARCH 
17  in  Mid- 
II  lU  Atlantic 
:  NAME  March 
I  Conference, 
i  Mid-Atlantic 
j  Newspaper  Adver¬ 
tising  and  Market¬ 
ing  Executives, 
Emerald  Pointe 
Resort  &  Confer¬ 
ence  Center,  Lake 
Lanier  Islands,  Ga. 

I  NOTE:  To  list 
j  events,  please 
j  e-mail  to  calendar 
I  @editorand 
1  publisher.com  or 
j  fax  to  (646) 

I  654-5370. 


10  EDITOR*  PUBLISHER  NOVEMBER  19,  2001 


www.editorandpublisher.com 


Dirks,  Van  Essen  &  Murray 


NEBRASKA 

Laura  Johnston  to  executive  editor  of  The 
North  Platte  Telegraph  from  news  editor. 


OHIO 

Carol  Hahn  to  director  of  sales  and 
marketing  for  the  Brown  Publishing  Co. 
in  Cincinnati  from  vice  president  of 
advertising  for  The  Cincinnati  Enquirer. 


Joshua  Trust  to  director  of  marketing  at  The 
Blade  in  Toledo  from  circulation  business 
manager  for  the  Pittsburgh  Post-Gazette. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

CONNECTICUT 

Kevin  Walsh  . 

Kevin  Walsh,  47,  publisher  of  TheMarnmg 
Journal  in  Lorain,  Ohio,  has  been  named 
publisher  of  the  New  Haven  Register  y  effec¬ 
tive  Jan.  1.  He  will  succeed  Thomas  E. 
Rice,  senior  vice  president  of  o^rations 
for  parent  Journal  Register  Co.,  who  has 
served  as  publisher  since  March.  Walsh  be¬ 
gan  his  newspaper  career  at  the  old  Hous¬ 
ton  Post  in  1979,  and  was  advertising  director  at  the  Daily  Record 
in  Parsippany,  NJ.,  before  joii^g  The  Morning  Jimriud  in  1991. ' 


VIRGINIA 

Jeffrey  L.  Heard  to  the  newly  created  position 
of  vice  president  for  sales  and  marketing  in 
Richmond-based  Media  General  Inc.’s 
publishing  division,  effective  Jan.  1.  Heard 
is  currently  vice  president  Media  General’s 
North  Carolina  newspaper  group. 


ASSOCIATIONS 
Steve  Gray,  managing  publisher.  The 
Christian  Science  Monitor,  Boston,  elected 
president  of  the  Inland  Press  Association. 
Jim  Clifford,  publisher,  Watertown  (Wis.) 
Daily  Times,  elected  chairman. 

Terry  Kroeger,  vice  president  for  operations 
and  administration,  Omaha  (Neb.) 
World-Herald,  elected  president-elect. 

Dan  GaydOU,  publisher.  The  Grand  Rapids 
(Mich.)  Press,  elected  vice  president. 

Jeff  Brown,  president.  Home  News 
Enterprises,  Columbus,  Ind.,  elected 
president  of  the  Inland  Press  Foundation. 
David  Lord,  president.  Pioneer  Newspapers, 
Seattle,  elected  vice  president. 


KHS  Ic  so^idiV  Hold  on  fcii  ptaot  in  dent 


Krigor*  hocB  Tyiei  wti  pedsd  •word,  tilo  i 


News  Herald 


Walter  E.  Hussman  Jr.,  CEO,  Wehco  Media 
Inc.,  Little  Rock,  Ark.,  elected  president 
of  the  Southern  Newspaper  Publishers 
Association.  Hussman  succeeds  Burl 
Osborne,  publisher.  The  Dallas  Morning 
News,  elected  chairman. 

Roger  S.  Kintzel,  publisher,  ArfantaJouma/- 
Constitution,  elected  president-elect. 


Community  Newspaper  Holdings,  Inc, 

has  sold 


Kilgore  (TX)  News  Herald 

(3,140  daily  and  3,700  Sunday  circulation) 


i  to  executive  vice 
president  and 
general  manager 
of  the  Houston  Chronicle 
from  senior  vice  president  for 
administration. 


Bluebonnet  Publishing,  LLC 


We  are  pleased  to  have  represented 
Community  Newspaper  Holdings,  Inc.,  in  this  transaction, 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.820.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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EDITORIALS 


Newspaper  associations  should  join  the  lawsuit  soon  to  be  filed 
over  Bush  order  suppressing  access  to  old  presidential  papers 


You  MIGHT  THINK  —  WITH  A 
shooting  war  going  on  in 
Afghanistan,  anthrax  and 
other  terrorist  threats 
unsettling  the  home  front,  and  the 
economy  in  a  befuddling  swoon  —  that 
the  last  thing  on  the  president’s  mind 
would  be  stopping  the  release  of  records 
from  an  administration  that  left  office  in 
January  1989.  But  if  we’ve  learned  any¬ 
thing  about  the  Bush  White  House,  it’s 
that  this  administration  believes  any  time 
is  a  good  time  to  impose  more  secrecy. 

In  fact.  President  George 
W.  Bush  may  well  have 
thought  these  weeks  of  con¬ 
tinuing  crises  since  Sept.  11 
opened  a  perfect  opportu¬ 
nity  to  circumvent  the  1978 
Presidential  Records  Act 
and  its  requirement  that  a 
former  president’s  papers 
become  available  to  the 
public  12  years  after  leaving 
the  White  House.  After  all,  as  we 
complained  in  this  space  back  in  August, 
Bush  had  already  three  times  issued  execu¬ 
tive  orders  delaying  the  release  of  records 
from  Ronald  Reagan’s  administration,  and 
a  snoozy  press  corps  never  called  him  on  it 
Imagine  his  surprise,  then,  when  Bush 
issued  his  Nov.  2  executive  order  detailing 
in  dense  legalese  the  “procedures”  for 
releasing  old  presidential  records  —  and 
the  press  howled  in  outrage.  Newspaper 
editorialists  and  White  House  beat 
reporters  understood  at  last  what 
historians,  librarians,  and  civil-liberties 
groups  had  been  saying  all  along:  Bush 
intends  to  make  public  access  to  old  presi¬ 
dential  papers  a  practical  impossibility. 
Buried  in  the  verbiage  of  the  executive 


Bush  intends 
to  make  public 
access  to  old 
presidential 
papers  an 
impossibility. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged;  TIie  Journalist,  established  March  22, 1884;  Newspaperdom,  March  1892; 
TIie  Fourth  Estate,  March  1, 1894;  Editor  r  Publisher,  June  29, 190I;  Advertising,  June  22, 1925. 


order  are  sweeping  concepts  that  turn 
upside-down  Congress’  intent  to  make  the 
release  of  presidential  records  an  orderly, 
automatic,  and  nonpartisan  process.  Bush’s 
order  gives  the  sitting  president  and  the 
former  president  separate  veto  powers  over 
release  of  the  old  administration’s  papers. 
For  the  first  time,  it  gives  family  members 
of  a  deceased  or  disabled  former  president 
the  ability  to  block  release  of  records  —  as 
if  the  papers  involved  were  the  private 
property  of  an  estate  and  not  records  we 
citizens  paid  for.  The  order  even  invents  an 
“executive  privilege”  for 
former  vice  presidents, 
giving  past  occupants  of 
what  John  Adams  called 
“the  most  the  most 
insignificant  office  that 
ever  the  invention  of  man 
contrived  or  his  imagina¬ 
tion  conceived”  far  more 
power  than  they  ever  exer¬ 
cised  from  Blair  House. 

This  order  must  be  stopped.  The  best 
way  to  do  that  is  through  the  lawsuit  being 
prepared  by  librarians,  civil-liberties 
groups,  and  many  of  the  associations  of 
historians  that  make  up  the  National 
Coordinating  Committee  for  the  Promotion 
of  History.  Bruce  Craig,  director  of  the 
historians  committee,  notes  that  one 
important  constituency  is  distressingly 
absent  —  journalists.  For  its  own  interests, 
and  because  it  would  be  the  best  repre¬ 
sentative  of  the  average  citizen  in  this 
litigation,  the  press  must  get  involved.  The 
lawsuit  could  be  filed  as  early  as  this  week, 
so  it’s  urgent  that  newspaper  associations  of 
publishers,  editors,  and  journalists  get  on 
board  without  delay.  Here’s  how:  dial  (202) 
544-2422.  Bruce  Craig  awaits  your  call. 
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6505  W.  Palatine  Ave.,  Chicago.  IL  60631;  (773)  792-3512;  (ax  (773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large.  Carmel:  RO. 
Box  223513,  Carmel.  CA  93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill  A  TlTt  A 

Martin,  Western  Regional  Advertising  Manager.  Washington;  1700  K  St.  NW,  Suite  306. 
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Automatic  ink  fill  assemblies  for  each  tower  on  the 
Koenig  &  Bauer  AG  Anilox  Colora  at  the  South  Bend 
(Ind.)  Tribune,  which  has  printed  keyless  offset  color 
longer  than  any  other  North  American  daily 


INSIDE:  ‘Digital  Input’  Eric  Wolferman  •  ‘Digital  Output’  Howard  I.  Finberg 


A  SUPPLEMENT  TO  K  1^1  TOR  PURLISHI'R 


NEWSPAPER  PRODUCTION 


MONSTER  INK? 


Keyless  has  had  some  frightening  results,  but 
may  yet  get^^cond  life  in  newspaper  plants 


P  E  O  PL  E 
MOVING 


MAN  RESTRUCTURES. 
NAMES  TUP  WER  EXEC 

Man  round  consolidated  its 

North  American  web  products 
sales,  service,  and  project  management 
into  one  unit  under  recently  promoted 
Senior  Vice  Presi¬ 
dent,  Web  Division, 

Vince  Lapinski.  MAN 
said  it  will  ‘use  all 
syne''gies”  in  bringing 
together  its  commer¬ 
cial  and  newspaper 
web  resources. 

Lapinski's  division 
comprises  Jerry 
Clark,  commercial  sales  vice  president,  Axel 
Conrads,  service  and  parts  vice  president, 
John  Evans,  project  management  director, 
and  Craig  Simon,  sales  support  director. 

The  company’s  sheetfed-press  business 
is  under  the  leadership  of  MAN  Roland  Inc. 
CEO  Yves  Rogivue. 

HEIDELBERG  REALIGNS, 
PROMOTES  FOUR  EXECS 

Heidelberg  usa  ruligned 

operations  into  four  business 
segments,  where  top  executives  report  to 
34-year  Heidelberg  veteran  Niels  M. 
Winther,  who  took  over  as  head  of  Heidel¬ 
berg's  North  America  Market  Center. 

Promoted  from  Web  Systems  sales  vice 
president  to  senior  vice  president,  web, 
Mark  Levin  is 
responsible  for 
strategic  direction 
and  managing  sales 
and  service  for 
newspaper  and 
commercial  web 
presses  at  the  Dover, 
N.H.,  office. 

Customer  Support 
Vice  President  Richard  Armstrong  is  now 
president  of  Heidelberg  Canada  Graphic 
Equipment.  He  earlier  worked  in 
engineering  and  plant  and  project 
management  for  Canadian  printers. 
Heidelberg  Canada  President  Bill  Blair  was 
promoted  to  senior  vice  president,  digital, 
in  charge  of  sales  and  service  of  black-and- 
white  and  color  digital  products,  including 


Mark  Levin, 
Heidelberg 


EQUIPMENT 

ROCKWELL  AUTOMATION 

Milxmukee;  Bloomington,  Minn. 

Is  completing  a  $2-million  upgrade  to  the 
controls  on  the  four  Goss  Colorliner  presses 
at  TTie  Sun,  Baltimore,  where  it  installed 
Allen-Bradle/s  PrintLogix  system  to 
control  and  monitor  ink,  water,  and  print 
register  and  provide  MIS  functions.  The 
work  followed  the  company’s  similar 
upgrades  for  Tribune  Co.  sibling  papers  in 
Los  Angeles  and  Orlando,  Fla.  Included  are 
PressView  press  operator  interface  console 
software  and  PlantView  supervisory 
control,  imposition,  and  data-acquisition 
systems.  Its  double  console’s  additional 
operator  workstation  can  back  up  a  failing 
master  console. 

Operators  man¬ 
age  drive  control 
from  a  single 
Allen-Bradley 
Drive  Master  pro¬ 
grammable  logic 
controller,  simplify¬ 
ing  communication 
and  troubleshooting 
and  improving  per¬ 
formance.  This  year, 

Rockwell  added  total¬ 
izer  data-collection  and 
reporting  and  Folder  Desk  "  PressView 
Replacement  options  to  console  sup- 

PrintLogix.  The  former  gives  P)'®**  to  the 

multiple-press  production 
status,  stores  performance  data,  and  per¬ 
mits  print  orders  to  be  logged  or  modified. 
'The  latter,  an  operator  workstation  with 
touch-screen  graphical  display,  can  func¬ 
tion  as  a  back-up  press  control  quality  desk. 

'The  company  also  offers  shaftless  drive 
control  with  its  PowerFlex  70DS  DriveLogix 
AC  drive,  with  fiber-optic  data  transmission 
for  drive-to-drive  synchronization  and  an 
interface  to  a  high-resolution  Stegmann 
encoder  with  million-pulse-per-minute 
position  feedback  for  register  control. 

PRESSLINE  SERVICES 

St.  Louis 

Recently  completed  a  web-width  reduction 
on  the  nine  Goss  Colorliners  at  Knight 
Ridder’s  Philadelphia  Newspapers  Inc., 
where  it  coordinated  work  with  the 
customer’s  machinist  and  vendors 
Technotrans  and  Nensco.  The  54-inch 
presses  represented  the  company’s  largest 
such  job  in  one  building.  Mechanical  work 
began  by  replacing  the  roller  top  of  formers 


with  tubular,  multiwidth  RTFs,  and 
changing  quarter-page  slitters,  second-fold 
rollers,  and  expansion-band  kits.  When 
actual  conversion  began,  one  press  was  cut 
to  50  inches  every  two  weeks  —  in  all,  324 
printing  couples  and  nine  folding  couples. 
Pressline  also  made  required  adjustments 
to  inking  and  dampening  systems.  The 
work  followed  an  11-week,  three-phase  54- 
to-50-inch  cutdown  for  The  Sacramento 
(Calif.)  Bee's  four  presses. 

GOSS  GRAPHIC  SYSTEMS 

Nantes,  France 

Sold  one-around  shaftless  Universal  presses 
to  newspaper  printers  in  Italy  and  Finland. 

_  Z,’Z7nto7ieSdrddordered62 
Universal  50  units  and  two 
folders,  to  be  configured  as 
two  presses.  When  installed 
next  year,  they  will  replace 
one  DEV  and  two 
Super  Gazette 
presses  and  will 
print  Ae  82,000-circu¬ 
lation  Sardinian  daily 
and  11  contract  titles 
—  among  them,  the 
national  dailies  Corriere 
della  Sera,  Corriere  dello 
Sport,  and  II  Sole  24. 
One  press  will  consist  of  four 
four-high  and  four  two-high  towers 
and  a  mono  unit,  with  13  Megtec  DLP 
1000  reelstands  and  a  1:3:3  jaw  folder  for 
producing  tabloids  and  broadsheets,  the 
latter  up  to  52  pages,  16  in  full  color.  The 
other  press  will  offer  the  same  page 
capacity  with  twice  the  color  (eight 
four-highs,  two  two-highs,  one  mono). 

The  order  includes  automatic  imposition- 
ing,  presetting  from  RIP  data,  and  balloon 
former  assembly  on  each  folder. 

Ldnsi-Stunni,  Rauma,  Finland,  bought  a 
Universal  45  for  its  plant,  which  also  prints 
the  semiweekly  Uusi  Rauma,  crossword- 
puzzle  booklets,  directories,  and  time¬ 
tables.  To  be  installed  next  summer  as 
three  four-high  towers  with  three  reel- 
stands  and  a  1:3:3  folder  (double-parallel 
and  quarter  folding),  the  press  will  print  12 
broadsheet  or  24  tabloid  pages  in  full  color 
—  more  than  is  available  from  the  plant’s 
Goss  Community  tower  press. 

MAN  ROUND  INC. 

Westmont,  III. 

Will  ship  a  48-couple,  21 ’^-inch-cutoff 
Uniset  press  to  The  Tennessean,  Nashville, 
for  start-up  next  summer.  'The  70,000- 
copy-per-hour,  two-plates-around  single¬ 
wide  press  will  be  used  to  print  copies  of 
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GOOD  NEWS 


•shihli\(icil  /W, 


the  NexPress  2100  color  press  developed 
jointly  with  Kodak. 

As  senior  vice  president  in  post-press, 
Larry  Tanowitz  manages  sales  and  service  of 
all  finishing  products.  Heidelberg  USA  Direct 
Marketing  Director  James  Martin  now 
manages  all  marketing  as  Heidelberg  USA 
marketing  vice  president.  Donn  Goldstick 
moved  from  senior  vice  president,  customer 
support,  to  senior  vice  president,  sales  and 
service,  for  all  Heidelberg  products.  National 
Accounts  Vice  President  Soren  Larsen  was 
named  senior  vice  president,  sheetfed, 
directing  sales  and  service  in  the  sheetfed, 
direct  imaging,  and  prepress  areas. 


The  Tennesean's  production  plant  in  Nashville  will  print  USA  Today  on  a  MAN  Roland  Uniset  press. 


parent  Gannett  Co.’s  USA  Today.  To  be 
installed  on  a  steel  substructure  and 
configured  in  six  eight-couple  towers  with 
two  2:3:3  jaw  folders  (with  an  inline 
quarterfolder)  and  nine  CD13S  two-arm, 
core-driven  reel-tension-pasters,  the  Uniset 
will  be  operable  as  a  nine-web  press  or  as 
four-  and  fiv  e-web  presses.  Five  of  the  lull 
four-color  towers  also  will  be  able  to  print 
black  and  spot  color  on  both  sides  of  two 
webs;  a  sixth  will  have  the  added  capabihty 
of  handling  three  webs  —  2/2  on  one  web 
and  1/1  on  two  webs.  The  motor-per-bridge 
shaftless  press  will  feature  quick-change  ink 
fountains  on  a  quarter  of  the  couples, 
noncontact  Turbo  dampeners,  Pecom 
controls,  Tecosys  closed-loop  tension 
control,  Websys  webbing-up  package  with 
lead  rollers  and  web-break  detection,  and 
Auroload  roll-transfer  and  loading. 

MAN  also  sold  its  first  Cromoman  four- 
page  press  to  The  Papers  Inc.,  Milford,  Ind., 
which  uses  the  shaftless,  50,000-cph,  four- 
web  press  for  some  of  its  12  weekly  and 
monthly  publications  (more  than  1.75 
million  circulation),  including  various  paid, 
free,  and  niche  newspapers  and  magazines, 
as  well  as  commercial  work.  The  press  con¬ 
sists  of  four  4/4  towers  (with  space  left  for  a 
fifth),  web  cutoff  and  register  controls,  48- 
page  2:3:3  folder  with  quarterfolding  for 
booklets,  and  four  CD13S  RTPs.  Cromo¬ 
man  is  available  as  H-type  units  and  towers 
or  Y-  and  I-type  units  for  horizontal  leads. 

KOENIG  &  BAUER  AG 

Wurzburg,  Germany 

Sold  Comet  (seven  H-type  units,  two  KF  3 
2:3:3  folders,  seven  Amal  AR75  reelstands) 
two-around  and  Continent  (eight  4/4 
towers,  eight  Amal  reelstands,  two  KF  3 
folders)  one-around  single-wide  presses  to 
VLT  Press,  near  Stockholm,  winner  of  last 
year’s  Swedish  Award  for  Quality  in  News¬ 
paper  Printing.  To  be  erected  in  a  plant 
addition,  the  22-inch-cutoff  presses  will 
print  as  many  as  15  titles  daily,  ranging  in 
circulation  from  2,000  to  1.5  million  copies. 
Seven  dailies  account  for  about  40%  of 
production,  with  more  than  50  periodicals 


and  some  advertising  circulars  comprising 
the  balance.  Reel-handling  will  be  achieved 
by  KBA’s  Patras  M  system.  Operators  will 
control  the  presses  from  four  consoles  and 
use  an  EAE  job-preparation  and  presetting 
system,  as  well  as  RIP  interfaces,  service 
and  diagnostics  PCs,  automatic  ink  supply, 
and  automatic  dust  extractors. 

WiFAG  PRESS  CO. 

Bern,  Switzerland 

Will  extend  an  OF  9.2  press  with  an  OF 
370GTD  unit  to  increase  color  in  VExpress 
and  Ulmpartial,  Neuchatel,  Switzerland, 
to  32  four-color  and  16  spot-color  p^es 
wdthin  a  maximum  of  48  pages.  The  370’s 
shaftless  drive  allows  the  extension  to  be 
made  without  restricting  daily  production. 
The  unit  will  be  delivered  in  a  year. 

JoongAngUbo,  Ansan,  South  Korea,  late 
next  year  will  fill  out  four  towers  on  two  OF 
370GTD  press  lines  to  add  four  color  pages 
per  tower,  for  a  total  of  32  full-color  pages 
in  a  48-page  paper.  The  project  includes 
ABB  MPS760  press  controls. 


J.  CHRIS  MOOS  WAS  APPOINTED 
president  of  King  Press  Corp.  He 

reports  to  Chairman  j - 

Evans  Kosta.  Since 
joining  the  Joplin.  I 

Mo.,  company  in  l 

early  1999,  Moos  has  ; 

held  the  positions  of 
chief  financial  officer  , 
and  chief  operating 

officer.  J.  Chris  Moos, 

In  his  more  than  King  Press  Coq 

20  years  of  international  experience  in 
manufacturing.  Moos  has  held  positions 
with  Ingersoll-Rand,  Electrohome,  and 
Center  Industries  Corp. 


Have  you  called  us  lately? 


Tap  into  our  vast 
professional  network 
to  fill  your  next 
newpaper  opening. 

Because  every  company  is  different,  we  specialize  in  fmding  the  right  person  for  your  opening. 
We  recruit  only  quality  newspaper  professionals  and  you  pay  only  10%  of  your  hire’s  compensation. 

Our  area  code  has  changed!! 
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Have  we  heard  the  last  of  this  offset  inking  option 
-  or  will  it  reappear  with  new  presses  and  inks? 

BY  JIM  ROSENBERG 

■  T  SOUNDED  SO  GOOD 


ink  means  the  black  fountain  is  constantly 
replenished  with  fresh,  water-free  ink.  But 
because  usually  smaller  amounts  of  color 
inks  wind  up  on  paper,  much  of  what  is 
initially  applied,  now  contaminated  with 
dampener  water,  finds  its  way  back  down  to 
the  fountain.  So  when  color-inkers  were 
removed  at  TKS’  problem-plagued  plant 
sites,  keyless  seemed  dead  in  the  water. 

Three  other  manufacturers  that  delivered 
keyless  designs  saw  interest  in  them  evapo¬ 
rate.  Wifag  no  longer  offers  its  Ultra-Short 
Inking  System.  And  although  Goss  and  KBA 
probably  put  more  keyless  inkers  into 
newspapers  outside  Japan  than  all  other 
press  makers,  their  respective  ColorFlow 
and  Anilox  systems  haven’t  sold  for  years. 

When  Rockwell-Goss  finally  entered  the 
market  with  keyless  inkers,  its  original 
design  made  its  debut  on  the  first  Newsliner 
press,  the  subject  of  a  nasty  lawsuit  (related 


LESS  TRAINING,  LESS  ADJUSTMENT,  LESS 

I  waste,  less  maintenance,  maybe  even  less  staffing.  But  minutes 
after  listening  to  another  manager  relate  his  newspaper’s 
experience  with  keyless-inking  offset  —  just  a  year  after 
starting  to  use  his  own  plant’s  keyless  presses  —  Dayton  (Ohio) 
Daily  News  Operations  Director  Joe  McKinnon  remarked,  “We 
were  smoking  the  same  stuff  The  Washington  Post  was  smoking.” 

Since  Dayton’s  purchase  in  1997,  no  other  North  American  news¬ 
paper  has  bought  a  keyless  offset  press.  The  Posts  Mitsubishi  press  was 
the  manufacturer’s  largest,  and  only,  keyless  U.S.  sale.  Perhaps  most 

telling,  even  Koenig  &  Bauer  AG  (KBA)  —  |  Vickers.  Not  until  newspapers  were 

which  installed  the  first  keyless-inking  color  j  confident  that  color  also  could  be  keyless, 
offset  press  in  North  America,  at  the  South  \  however,  did  the  Japanese  manufacturers 

Bend  (Ind.)  Tribune  in  1994  —  hasn’t  sold  |  begin  selling  the  design  in  the  United  States, 

another  such  press  since  Dayton.  By  1991,  Civilox  had  a  three-color  add-on 

Yet,  there  are  some  seeming  success  unit;  TKS  had  keyless  color  units  in  live  tests 

stories  to  remind  everyone  why  keyless  was  at  big  newspaper  plants  in  New  Jersey  and 
such  a  promising  process  to  begin  with,  and  Texas;  Rockwell-Goss  Graphic  Systems 

one  not  quite  ready  to  fade  into  history.  developed  a  keyless  press  for  Japanese 

Keyless  offset  has  several  advantages.  It  customers;  and  Germany’s  MAN  Roland 
does  away  with  column-by-column  ink-  sold  its  Colorman  A,  an  anilox-inker  version 

density  controls  —  the  keys  at  each  print  of  its  top-of-the-line  press,  toAamidehti, 

couple.  It  delivers  instead  a  uniform  (albeit  Tampere,  Finland, 
somewhat  controllable)  ink  film  across  the  It  seemed  only  a  matter  of  time  before 

web  or  sections  of  it.  Given  well-prepared  keyless  could  be  tweaked  into  satisfactory 

page  files  and  plates  and  adequate  control  of  production.  But  black  or  color,  Civilox  faded 
ink  and  water,  the  process  promises  savings  as  a  retrofit.  Color  mattered  more  than  ever, 
in  press  set-up  and  operating  time  as  well  as  and  it  was  where  poor  quality  showed  most, 
in  paper  waste,  particularly  at  start-up.  Ten  years  later,  Mitsubishi  isn’t  selling  to 

While  some  press  makers  also  promoted  i  North  American  newspapers,  TKS  concen- 
the  greater  mechanical  simplicity  of  their  |  trates  on  deploying  digital  inkers,  and  while 
keyless  inkers,  others  developed  a  more  |  Aamulehti  still  prints  on  its  Colorman  A, 
complex  inker  with  a  longer  ink  train.  i  MAN  doesn’t  promote  keyless  inking. 

In  the  1980s,  Mitsubishi  and  Tokyo  Kikai  j  Controlling  water  content  has  been  the 

Seisakusho  (TKS)  succeeded  with  black-only  }  principal  challenge  for  keyless  color.  Like 
keyless  in  Japan,  and  the  Burlington  County  \  black  ink  that  prints  an  entire  page,  each 
Times  was  doing  the  same  in  Willingboro,  j  process-color  ink  is  applied  to  an  entire 
N  J.,  with  an  inker  designed  by  the  research  {  roller;  unlike  black,  it  is  but  one  of  three 
arm  of  the  forerunner  of  the  Newspaper  j  colors  usually  printed  in  only  small  amounts 
Association  of  America  (NAA),  which  was  I  on  only  part  of  a  page,  often  a  very  small 
later  refined  as  Civilox  by  Britain’s  Crabtree  I  part.  Consumption  of  large  amounts  of  black 
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Print  pioneers, 
(below):  In  the 
South  Bend  (Ind.) 
Tribune  pressroom 
with  Publisher 
David  Ray,  left,  and 
Franklin  D.  Schurz, 
president  of  parent 
Schurz  Communi¬ 
cations  Inc.  (Right): 
View  of  a  KBA 
Anilox  Colora 
keyless  inking  unit, 
showing,  from 
bottom  to  top,  ink 
pump,  ink-collect¬ 
ing  trough,  doctor 
blade,  anilox  roller, 
form  roller,  and 
rider  roller 


KAISFR/flOUTH  iF ND  (IND.)  TK I aUNB ; 


r  7% 


Two  types 
of  keyless 
inkers:  KBA 
transfers  ink 
from  an 
anilox  roller  to 
a  form  roller 
with  a  diame¬ 
ter  equal  to 
that  of  the 
plate  cylinder; 
Mitsubishi 
inks  several 
rollers  before 
two  half¬ 
diameter  form 
rollers. 


KBA  ANILOX  OFFSET 


^  /  1  1  Ink  pump 

y  2  Ink  trough 

12  ^  -  3  Doctor-blade  holder 

XYl2j4  Ink  feed 

5  Anilox  roller 
^  y  6  Ink  form  roller 

\^  \  7  Rider  roller 

\  24  \  8  Ink  form  roller 

9  Plate  cylinder 

10  Blanket  cylinder 

11  Dampening  form  roller 

12  Dampening  roller 

13  Dampening  chrome  roller 

14  Spray  bar 


MITSUBISHI 

1  Ink  pump 

2  Ink  trough 

3  Ink-feed  nozzle 

4  Ink  knife  without  zones 

5  Duct  roller 

6  Textured  film  roller 

7  Ink  vibrator 

8  Ink  transfer  roller 

9  Doctor  roller 

10  Doctor  blade 

11  Ink  form  roller 

12  Plate  cylinder 

13  Blanket  cylinder 

14  Dampener  form  roller  ^ 

15  Dampener  chrome  roller 


ence  overseas  confirmed  the  belief. 

Of  five  U.S.  sites  that  installed 
Goss  keyless  (after  New  York’s  Daily 
News),  The  Miami  Herald,  The 
Denver  Post,  and  the  Orlando  (Fla.) 
Sentinel  had  Goss  replace  it  with 
digital  page  packs.  Before  the 
change  in  Denver,  Post  Production 
Vice  President  Frank  Dixon  told 
E&P  that,  despite  all  efforts,  “We 
just  can’t  get  to  the  densities  and 
reliability  we  need.” 

Goss  made  a  strong  effort  in 
Miami.  There,  says  former  Herald 
Operations  Vice 
President  Joe 
Bowman  (who  now 
runs  production  at 
The  Plain  Dealer  in 
Cleveland):  “I  think 
Goss  wanted  us  to 
do  everything  we 
could  to  make  key¬ 
less  work  in  our 
environment.”  Both 
sides  committed 
fully  to  keyless,  but 
when  the  decision 
was  made  to  change 
the  inkers,  Goss 
worked  fast  and 
ensured  uninter- 
rupted  production. 
Project  Manager 
Peter  Birdsall 
reported  at  the  time 
that  Goss’  first 
bankruptcy  was  the 
only  cause  of  delay. 


only  in  part  to  the  inker).  The  Newsliner  Miami’s  preference  for  page  packs  (owing 

went  on  to  success  at  other  customer  sites,  to  time  and  labor  considerations  on  165 
and  the  inker  was  redesigned.  But  despite  print  couples)  put  Goss  ahead  of  European 
reported  success  overseas,  the  new  inker  left  press  makers.  But  “Goss  wanted  desperately 
most  domestic  users  unsatisfied,  and  it  faces  to  sell  us  keyless  inkers,”  says  Bowman. 


an  uncertain  fate  at  U.S.  sites  still  using  it. 

Watching  the  Coloiflow 

A  mechanical  engineer  with  a  controls 
background,  William  F.  Pers  remembers 
customers  putting  a  keyless  tower 
j  “through  its  paces”  in  Goss’  research-and- 
i  development  facility  and  trying  “every 
conceivable  way  to  sabotage  the  inker.” 

Now  with  Valley  Printers  in  Sylmar, 

Calif,  Pers  was  a  regional  sales  manager 
I  with  Rockwell  and  Goss  when  a  Miami 
Herald  group  showed  up  there  in  1995. 

I  Seeing  that  the  inker  could  overcome 

;  emulsification  of  normal  news  inks,  they 
I  went  away  calling  it  “bulletproof”  he  recalls, 
j  That  made  a  believer  of  him  and  others,  he 
j  says,  adding  that  subsequent  Goss  experi¬ 


Shortly  before  manufacturing  was  to  begin, 
it  was  agreed  Goss  would  build  Newsliners 
for  Miami  with  digital  page  packs  or  keyless 
inkers,  depending  on  how  the  Herald 
evaluated  keyless  on  a  Goss  test  unit.  A  web 
was  run  through  a  four-color  tower  fitted 
with  keyless  inkers  on  one  side  and  digital 
page  packs  on  the  other. 

For  all  quality  and  operational  criteria, 
keyless  equaled  or  outperformed  conven¬ 
tional  offsef  according  to  Bowman. 

Indeed,  many  papers  have  had  at  least 
mixed  success  with  keyless.  The  Las 
Vegas  Review-Journal  and  the  suburban- 
Pittsburgh  Newsworks  production  center  of 
the  Tribune-Review  Publishing  Co.  stayed 
with  keyless  after  overcoming  problems. 
Both  had  Goss  Metro-Offset  presses  to  fall 
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back  on  until  satisfied.  And  in  Champaign, 
Ill.,  The  News-Gazette  could  continue 
printing  on  its  Goss  Cosmo,  to  which  it 
added  a  keyless  Newsliner  tower. 

“We’ve  been  one  of  the  patient  few,” 
Newsworks  Pressroom  Manager  Mark 
Chrisenberry  said  late  last  year,  attributing 
success  in  part  to  “a  good  working 
relationship”  with  Flint  Ink,  which 
formulated  “inks  just  to  suit  keyless.” 

A  big  distinction  Goss  made  between  its 
keyless  and  that  of  KBA  —  its  chief  keyless 
competitor  in  the  United  States  —  is  that  its 
design  would  work  with  standard  inks. 
“That’s  not  the  case  at  all,”  said  Chrisen- 
beny,  who  had  no  mechanical  difficulties 
with  the  inker.  From  the  start,  Flint  was 
there  to  adjust  and  tweak  things  such  as  ink 
strength  and  water  pickup  for  every  change 
Newsworks  has  made  to  its  blankets, 
fountain  solution,  and  other  printing 
variables,  according  to  Chrisenberry. 

Newsworks,  at  the  same  time,  was  the 
first  test  site  for  a  napped  fountain  roller,  or 
carpet  roller.  But  Chrisenbeny  “just  wasn’t 
pleased  with  it”  and  stayed  with  the  original 
crepe  roller  and  fountain  roller  settings  after 
testing  several  other  types  of  rollers  as  well. 
“The  original  was  the  best  idea,”  he  said. 
(Neither  Tribune-Review  nor  Goss  respond¬ 
ed  to  calls  for  comment  for  this  story.) 

Viva  Las  Vegas 

After  several  years’  testing,  the  Las  Vegas 
presses  went  into  production,  factoiy- 
equipped  with  the  same  carpet  roller.  But, 
sa>’s  Review-Journal  Operations  Director 
Teny  Duck,  “We’re  still  negotiating  with 
Goss  on  some  of  this,”  adding  that  there 
are  both  positive  characteristics  and 
undesirable  “idiosyncrasies.”  He  says  he’s 
“not  ready  to  commit  either  way  on  their 
keyless.  We’re  still  fine-tuning.” 

Success  is  important  in  Las  Vegas,  where 
“we’re  probably  running  more  color  than 
anywhere  else  in  the  country,”  said  Duck 
shortly  after  the  new  presses  went  into  daily 
production.  “To  my  knowledge,  this  is  the 
biggest  press  in  the  country ...  in  the  number 
of  process[-color]  pages  it  can  print.” 

Duck’s  willingness  to  pursue  keyless  goes 
beyond  a  need  to  deal  with  a  high  volume  of 
four-color  work.  “We’re  catching  [keyless]  at 
a  point  where  a  lot  of  those  bugs  have  been 
solved,”  he  says.  “We’re  getting  the  benefits 
of  [others’]  failures.” 

WTestling  with  the  economics  of  keyless, 
he  asks,  for  example,  “Do  I  want  to  spend 
extra  to  put  water  meters  on  [the  presses]?” 

The  inker  itself  hasn’t  necessarily  been  a 
problem,  though  spray  bars  were  —  with 
I  inconsistent  output  when  all  bars  called  for 
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the  same  amount  of  water.  Goss  developed 
spray-bar  testers  that  are  now  in  use.  It  also 
may  supply  water  meters  to  allow  staff  to 
monitor  the  ink-water  mixture. 

Another  change  is  a  new,  dimpled  ink 
drum  designed  by  Goss  to  carry  a  more- 
consistent  ink  volume.  A  new-design  scraper 
bar  —  extending  across  both  ink  modules  on 
a  unit  and  developed  in  the  hope  it  would 
last  much  longer  than  the  original  —  did 
not  work,  according  to  Duck.  “Still 
experimenting  with  scraper  blades,”  he 
says,  “we  are  now  leaning  toward  making 
our  own  out  of  banded  steel  that  we  can 
purchase  from  McMaster-Carr.”  Goss 
suggested  that  approach  after  learning  one 
of  its  half-dozen  Latin  American  keyless 
sites  was  doing  it.  Duck  says. 

With  16  years’  experience  on  Goss 
Metro-Offset  presses,  operator  Pete  Negrola 
says  that  when  all  goes  well,  the  keyless 
Newsliner  is  easier  to  operate  and  “runs 
much  better  than  the  old  presses.” 

And  when  all  is  well.  Production  Manager 
Dick  Borghi  and  Duck  agree,  the  faster  the 
press  runs  and  the  better  the  keyless  News- 
liner  prints  —  up  to  its  rated  75,000  copies 
per  hour.  In  the  first  week  in  full  production. 
Duck  saw  several  nights  of  “flawless”  work 
and  far  fewer  web  breaks,  which  Borghi  says 
are  often  attributable  to  mill  splices.  That’s 
good  news  because  rewebbing  takes  25  min¬ 
utes  on  the  new  tower,  according  to  Duck, 
whereas  it’s  a  15-minute  job  on  the  Metros. 

Net  average  throughput  on  the  Metros  is 
43,000  cph.  The  target  for  the  Newsliners  is 
50,000  cph.  In  September,  “we  netted 
slightly  over  54,000  copies  per  hour  per 
press,"  Duck  says,  adding  that  he  believes  it 
indicates  “we  are  outperforming  every 
newspaper  pressroom  in  the  country.” 

Externally,  he  had  more  good  news:  “We 
have  not  had  complaints  on  color  reproduc¬ 
tion  from  our  advertisers  in  almost  six 
months,”  he  says,  whereas  complaints  were  a 
“regular  occurrence”  on  the  older  presses. 

Also,  attrition  cut  crew  size  since  keyless 
inking  commenced.  Four  people  left  “and 
we’ve  not  replaced  them,”  Duck  said. 

Though  the  Review-Journal  has  a  year  left 
on  its  option  to  swap  out  the  keyless  inkers 
for  digital  inking,  “I  feel  fairly  confident  that 
we  won’t  exercise  that  option,”  says  Duck. 

In  the  three  years  since  the  Champaign 
News-Gazette  made  a  “relatively  smooth” 
transition  to  keyless,  “it’s  been  a  good 
experience”  with  “very,  veiy  little”  in  the  way 
of  adjustment  for  the  pressroom  crew,  says 
John  Foreman,  the  paper’s  general  manager, 
editor,  and  vice  president. 

The  keyless  Newsliner  tower  gives  the 
News-Gazette  16  pages  of  color,  and  it  comes 
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close  to  using  most  of  that  most  of  the  time, 
says  Foreman.  At  the  very  least,  it  runs 
four-color  section  fronts.  Beyond  that,  “if  we 
run  more  than  four  sections,  we  have  to  run 
some  color  on  the  Cosmo,”  he  sa>’s.  “The 
quality  difference  is  fairly  notable,”  he  adds, 
citing  superior  results  from  the  Newsliner. 

Still,  Foreman  recalls  “early  hiccups”  that 
“caused  us  some  fhistration.”  Now  satisfied 
with  the  inker.  Pressroom  Foreman  Fred 
Richards  says  initial  problems  were  with 
replenishment.  Today,  instead  of  activating 
the  inker’s  solenoids  to  fill  fountains,  he  says, 
“we  actually  put  a  manual  switch  on  that.” 

With  ink,  says  Foreman,  “we  had  to  exper¬ 
iment  a  little.”  After  tiying  a  keyless  formula 


Goss  Newsliner 
at  the  Las  Vegas 
Review-Journal 
came  with  a 
new,  napped 
fountain  roller, 
or  “carpet  roller,” 
which  was  tested 
as  a  replacement 
for  the  crepe 
roller  at 

Tribune-Review 
Publishing  Co.’s 
new  plant  near 
Pittsburgh. 


on  the  Cosmo  (with  red  ink  occasionally 
seeping  out  of  the  fountains),  the  paper  went 
back  to  using  separate  inks  from  US  Ink. 

Living  Colora 

Eventually,  all  vendors  and  users  stress 
the  importance  of  maintenance  and 
training,  owing  to  what  MAN  Roland  Senior 
Vice  President  Vince  Lapinski  calls  “a  very 
narrow’  operating  window  .”  Operating 
efficiencies  and  well-printed  papers  result 
only  from  w’ell-controlled  inputs,  he  saj’s. 

For  Dajton,  the  narrow  window’  means 
operating  “right  at  scum  levels,”  McKinnon 
told  NAA  SuperConference  attendees  this 
year.  But,  in  general,  he  w’as  satisfied  with  “a 
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very  predictable  result”  from  his  KBA 
Anilox  Colora’s  three-roller  system  with 
frill-diameter  form  roller.  Waste  is  down, 
maintenance  varies,  and  anilox  roll  wear  is 
under  study.  He  identified  training,  water 
control,  and  ink  formulation  as  crucial.  A 
friU-time  trainer  was  put  in  the  pressroom. 

And  though  keyless  meant  much  more 
training  and  operator  monitoring  and  less 
maintenance  savings,  Dayton  ordered  more 
couples  for  its  towers  to  handle  the  color 
demands  of  the  News  and  contract  printing. 

In  seven  years,  the  first  U.S.  color  keyless 
site  “learned  a  lot,  and  it  constantly  gets 
better,”  says  South  Bend  Tribune 
Operations  Vice  President  Keith 
Russell.  It  took  more  training  than 
expected,  he  says,  adding  that  those 
hired  from  commercial  shops  are 
accustomed  to  adjusting  inkers. 

The  paper  did  save  on  press  man¬ 
ning.  But  while  warm  restarts  generate 
only  about  300  waste  copies,  Russell 
still  sees  room  for  improvement  on 
cold  starts.  Switching  ink  and  fountain 
solution  suppliers  contributed  to  “con¬ 
tinual  improvement  in  the  last  12  to  18 
months,”  he  says.  The  paper  is  now  in 
the  midst  of  having  Praxair  resurface 
all  its  anilox  rolls,  10  at  a  time. 

KBA  learned  from  South  Bend.  Day- 
ton  has  a  different  anilox  cell  pattern, 
a  driven  dampening  roller  (an  expen¬ 
sive  retrofit  that  South  Bend  is  weigh¬ 
ing),  and  the  ability  to  manage  a  water 
curve  for  each  color  from  the  console. 

At  The  Windsor  (Ontario)  5<ar  just 
after  it  started  its  Anilox  Colora  in 
1997,  Manufacturing  Director  John 
Ross  later  left  but  has  been  back  there 
for  a  year.  "We  got  it  running  pretty 
good”  after  some  initial  bugs,  he  says, 
adding  that,  as  print  quality  goes,  it’s  one  of 
the  better  presses  of  the  many  he’s  used. 

Replacing  out-of-specification  rollers  is 
“probably  the  most  crucial  of  all  the 
changes  we  made,”  says  Ross,  who  sees  a 
big  difference  with  the  proper  settings. 
Total  waste  in  October  came  in  at  0.9% 
on  average  80,000-copy  press  runs. 

They're  at  the  'Post' 

For  eight  Mitsubishi  presses  in  two 
plants,  “we  had  really  high  expectations 
going  in,”  says  WdshiTigton  Post  Quality 
Assurance  Manager  Kevin  Conner.  But, 
adds  the  former  pressman,  “it  didn’t  quite 
turn  out  that  way.” 

Most  important  in  training,  he  says,  is 
remaining  aware  of  what’s  happening  in 
the  ink  reservoir.  More  generally,  pressmen 
“really  have  to  stay  on  top  of  it  [and]  know 


what  they’re  doing  all  the  time,”  he  says. 

Still  printing  “a  lot  more  light  pages  than 
we’d  like”  from  a  cold  start,  the  Post  contin¬ 
ues  to  study  ink  and  water  behavior  in  the 
fountain  and  is  “looking  at  different  ways 
to  affect  flow,”  says  Conner.  “The  body  of 
the  ink  is  absolutely  critical,”  he  adds, 
noting  the  effect  of  temperature  and  the 
use  of  chillers  in  the  ink  drums.  Satisfied 
with  keyless  formulas  from  US  Ink  and 
Micro  Inks  Corp.,  Conner  says  Post  inks, 
j  especially  magenta,  have  a  higher  pigment 
I  content,  based  on  Mitsubishi  specifications. 
I  Press  and  process  were  footprinted  in  all 


colors  and  speeds  using  X-Rite’s  Spectro- 
filer.  Uniform  ink  densities  can  be  achieved 
by  varying  ink  metering  roller  speeds  and 
settings  of  two-across  Ryco  spray-bar 
I  dampeners.  Print  quality  also  relies  on 
i  gray  bars  and  educating  advertisers. 

Long  experience  with  keyless  in  Japan 
(including  two  years  of  color)  originally 
was  said  to  have  figured  in  the  Posfs  press 
choice.  But  users  there  are  of  limited  help 
in  getting  the  process  right  for  the  Post, 
says  Conner,  owing  to  Japan’s  less-regu¬ 
lated  inks,  lower  quality  expectations  by 
advertisers,  and  smaller  color  volume. 

Keys  to  success 

Eliminating  water  from  lithography  is 
likely  to  solve  most  difficulties  'with  keyless. 

Goss  expected  to  employ  single-fluid 
lithography  (presumably  premixed  ink  and 


water)  in  its  keyless  Adopt  press,  featuring 
an  erasable  imaging  cylinder  using  technol¬ 
ogy  unlike  that  of  its  competitors.  But  Goss 
no  longer  promotes  Adopt.  And  while  now 
in  use,  MAN’S  waterless,  keyless,  re-image- 
able  Dicoweb  was  not  made  for  ordinary 
newspaper  production.  For  that,  it  warned 
early  about  keyless  maintenance,  water, 
inks,  and  consumables.  StUl,  it  reports  fine 
results  from  a  second,  German  keyless  user. 

While  conceding  that  keyless  can  work 
and  print  well,  MAN’S  Lapinski  says  it’s  not 
generally  a  better  way  to  print  newspapers. 
“Look  at  the  bookings,”  he  says.  “The  mar¬ 
ket  tells  you  what  it  thinks  of  a  technol¬ 
ogy.”  And  while  advances  in  inks  may 
help  it  “perform  at  a  higher  level,”  he 
says,  keyless  in  current  presses  cannot 
give  “consistency  of  print  quality ...  day 
in,  day  out”  when  it  cannot  adjust  for 
consumables  and  printing  conditions 
that  are  never  consistent.  For  the  right 
customer,  however,  MAN  will  build  an 
Anilox  version  of  its  popular  Geoman. 

With  MAN  and  TKS,  Wifag  sees  key¬ 
less  inking  largely  overtaken  by  digital 
inkers  and  presetting  from  RIPs.  Field- 
tested  at  a  German  paper  and  printing 
two  Paris  dailies  since  1998,  the  OF 
570’s  inker  is  no  longer  in  development, 
say  executives  at  the  Swiss  firm. 

KBA  is  the  only  company  claiming 
occasional  inquiries  about  keyless,  the 
only  one  actively  promoting  it,  and  the 
only  one  to  insist  its  business  hasn’t 
been  hurt  in  the  economic  slump. 

It  also  may  have  the  biggest  stake  in 
keyless  —  its  newest  press  isn’t  digital, 
but  it  is  waterless  for  newspapers.  Hard 
times  for  keyless,  says  Gary  Owen,  KBA 
North  America’s  newspaper  marketing 
and  sales  director,  won’t  hurt  the 
Cortina’s  chances  because  prospective 
buyers  will  recognize  “so  many  more 
benefits”  from  the  shaftless,  low-profile 
press  that  can  make  on-the-fly  four-color 
page  changes  and  fill  printing  needs  in  a 
distribute-then-print  model. 

Zeitungsdruck  Dierichs,  Kassel, 
Germany,  bet  big  in  1990  on  an  Anilox 
Commander  —  KBA’s  largest  press,  with 
keyless  color  inking  —  to  print  its  own 
regional  daily  and  much  contract  work. 
Soon,  it  will  beta-test  the  first  Cortina. 

But  clearly  the  market  as  a  whole  is 
down  right  now,  and  keyless  seems  out. 
Though  interest  in  keyless  may  revive  if 
success  stories  are  shared,  says  Owen,  he 
also  thinks  it  “takes  other  buyers  and 
manufacturers  to  broaden  the  scope 
worldwide  [and]  to  “show  it’s  a  viable 
process  for  medium-  to  large-size  dailies.”  11 


View  of  the  superstructures  of  Mitsubishi  keyless  offset 
tower  presses  in  The  Washington  Post's  Maryland  plant 
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POPULAR  FAMILY  HUMOR  COLUMN 

Perfect  for  your  family  audience 
See  for  yourself.  Free  samples 
Mike  412  303-1014Arivfam@juno.com 


ENTERTAINMENT 


NEWS.  REVIEWS.  FEATURES.  Columns. 
Photos.  Billboard  charts. 

Movie  charts.  TV  ratings. 

“This  Day  in  Music"  almanac. 

From  the  leading  brands  in  the  business. 
BPI  Entertainment  News  Wire 

Peter  Gonzaga  Tel#  (323)  525-2240 
www.bpienw.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for 
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NEW  YORK  •  TAMPA  •  LOS  ANGELES 
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Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
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(727)  786-5930 
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thousands  of  transactions  throughout  the  country.  We  have  built  this 
record  on  hard  work,  experience  and  trust,  and  we  welcome  your  call 
to  confidentially  discuss  what  we  can  do  for  you  and  your  company. 
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MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Garthersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  Southwest 
(505)  524-0122 
John  Szefc,  Northeast 
(845)  291-7367 
Scott  McGraw,  Midwest 
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Ron  Mix,  West  (209)  634-7202 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1  (XX) 

3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  IV.  Williams 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
communrty  newspapers” 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 
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PHILLIPS  PROPERTIES,  INC. 
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Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 
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NEWSPAPERS  FOR  SALE 

AWAY  FROM  IT  all.  Mountain  communrty  jour¬ 
nalism  opportunity.  Small  weekly  Choice  living. 
Turnkey  business  included  with  large  view 
home.  $385.0(X).  52weeks@exclte.com 

For  a  list  of  Properties  for  Sale: 

www.mediamergers.com 
W.B.  Grimes  &  Co.-Est.  1959 

LAS  VEGAS  MONTHLY  Grossing  and 
growing.  5  yrs.  $89k.  Established  in  health 
care  community.  Call:  (702)  260-1835 

WELL  ESTABLISHED  NICHE  publication 
generabng  over  $370,000  cashflow/income 
for  owner.  Ten  year  history  of  excellent  prof¬ 
it.  Located  in  Minneapolis/St.  Paul  area. 
Contact  Jim  Hicks  (Cribb  &  Associates). 
(307)  684-9407  or  jfhicks@trib.com. 

AVOID  DOWN  SIZING  own  your  newspaper 
Also  county  seat  weeklies,  others.  Free 
list.  Bill  Berger,  ATN,  1801  Exposition 
Austin,  TX  78703-2833  (512)  476-3950 

“Frcfilom  i.s  uKvays  within  iht.-  thinifwi trk 
lit  destiny.  -.Miiriin  i.itihcr  King  |r. 


NEWSPAPERS  WANTED 


WE  ARE  SEEKING  to  add  several  large-cir¬ 
culation  newspapers  or  newspaper  groups 
to  our  family  of  award-winning  publications. 
All  information  will  be  held  in  the  strictest  of 
confidence.  For  a  quick  sale,  send  informa¬ 
tion  about  your  company  to:Box  2412, 
Editor  &  Publisher 

770  Broadway  7th  FL.,  NY.  NY  10003 


PUBLICATIONS  FOR  SALE 


HORSE  RACING  MAGAZINE  For  Sale; 
All  Rights  Established  1997;  Ad  list,  etc. 
$4K  firm;  (305)6641141 
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EQUIPMENT  FOR  SALE 

VICTORIA  ADVOCATE 
USED  EQUIPMENT  FOR  SALE 

•  One  OvalStrap  JP  -80 

good  working  order  $500.00 

•  One  OvalStrap  Bottom  Wrap 
good  working  order  $500.00 

•  Four  Signode  MLN  2A 

good  working  order  $5(X).00  each 

•  Two  550  IDAB  CounterStackers 
good  working  order  $1000.00  each 

•  One  IDAB  Hand  Fly  &  Top  Ass 
good  working  order  $1000.00 

•  Two  IDAB  Bottom  Wraps 

good  working  order  $500.(X)  each 

•  Six  Wing  Mailers 

good  working  order  $100.00  A)l  six 

•  One  quick  roller  and  two  motorized 
knife  cutters  good  working  order 

Two  Signode  MLN  2A  Broken  FREE 
Call  (361)  574-1293 

_ MAILROOM _ 

BUY/SEU/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  SL$/Muller  Martini 
and  Heidelberg  Inserbng  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

_ NEWSRACKS _ 

IMI  (USA)  CORPOR.VTION 


Phone.  (XOO)  336-5SO.T 
Fax:  (909)  920-3060 
Email  :imiiisaCt4:aol. com 
)  www.imiusacorp.com 
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1  -EQUIPMENT  &  SUPPLIES- 

-INDUSTRY  SERVICES- 

■ 

1  -HELP  WANTED- 

PRESSES 

CIRCULATION  SERVICFJS 

PRESSROOM  SERVICES 

ACADEMIC 

PRESSES 

•  Goss  3;2  Folders  23  9/10",  22  3/4”, 

22",  21  1/2",  21” 

•  New  or  Rebuild  Goss  R.T.P.  42”  +  46” 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 

DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel;  (913)  648-2000 
Fax:  (913)  648-7750 

•  GOSS  MetroAiner  22  3/4”,  8u-4,  1/2 
decks  6  RTP-2-3:2  Folder. 

•GOSS  Metro/liner  22  3/4”,  8u-4,  1/2 
decks  8RTP-2-3;2  Folder. 

•  GOSS  Urbanite  lOOOseries  22  3/4”  16u 

•  GOSS  Urbanite  1300series  22  2/3”  14u 
•KBA  Commander  22  3/4”  (new).  2 

towers  6  couples-  2  towers  5  couples. 
Each  tower  with  4Color  CIC.  5  MEG  DGV 
50.KF80  folder.  70.000c.p.h. 

•HARRIS  N-845,  22  3/4”  almost  new. 
lOu.  RBC  2.  6  Butler 

Bell  Camp  Inc. 

Tel;  (610)  2854833  Fax;  (610)  2854933 

gkSibellcamp.com 

2  GOSS  SSC-4  Highs  21  1/2"  cut-off 

running  well  -  $100,000.00  each  -  or  best 
offer  by  owner  (631)  231-  6060 

CURRENTLY  AVAILABLE  FROM  INLAND 
•5-unit  HARRIS  1660  with  double  2:1 
folder,  five  MEG’s  -  price  reduced. 

•Add-on  Goss  URBANITE  units  -  refur¬ 
bished  or  “as  is”. 

•  lO-unit/2-folder  GOSS  SSC  press  ■  early 
1990’s,  excellent  condition. 

•8-unit  GOSS  COMMUNITY  with  SSC 
folder  &  4  SSC  units,  very  clean  and  in 
excellent  condition. 

•Two  6-unit  HARRIS  VISA  presses,  with 
JF25  folder. 

•NEWS  KING  units  (stacked  or  floor), 
upper  former  for  KJ8,  folders,  drives. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999 
Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 


-INDUSTRY  SERVICES- 


ADMINISTRATIVE 


PARENTING  COLUMNS:  FREE  coiumns  of 
parent  and  child  topics  written  by  former 
Parents  Magazine  columnist.  Accurate,  con¬ 
cise,  accessible.  Grant-supported  project  of 
University  of  Pittsburgh  Office  of  Child  De¬ 
velopment.  Download  at: 
www.pitt.edu/-ocdweb/columns.htm 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for: 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cutting-Edge  Horace  Southward 
(800)  950-8475  Eric  Southward 

www.metro-news.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 

SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301 
www.fakebrains.com 


INTERNET  SERVICES 


ARE  YOUR  WEBSITE’S  costs  out  of  line 
with  its  revenues?  Profitable  turnkey  web 
sites  for  newspapers.  877/462-6397. 
wvw.our-hometown.com 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un-  I 
safe  floors,  catwalks  and  ladderways?  Dirty  I 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


ACADEMIC 


JOURNALISM.  SUNY  College  at  Brockport  : 
Communication  Department  seeks  tenure-  i 
track  assistant  professor  candidates  for  Au¬ 
gust  2002.  REljuiRED:  Ph.D.  in  Journalism, 
Communication  or  related  field  or  Master’s 
degree  with  professional  experience  com¬ 
mensurate  with  terminal  degree.  Teach  3 
undergraduate  Journalism  courses  per  se-  | 
mester.  Possibly  serve  as  student  newspa-  j 
per  advisor.  Program  of  scholarship,  pro-  ; 
fessional  development,  student  advising, 
and  department/college  service  expected,  i 
Evidence  of  successful  teaching,  profes-  I 
sional  experience  as  print  journalist,  re-  j 
search/creative  endeavors  in  journalism  or  j 
related  area,  proficiency  in  computer  and  | 
classroom  technologies  and  ability  to  teach  i 
diverse  student  population.  PREFERRED:  4  i 
years  professional  print  journalism  experi-  | 
ence,  record  of  and  plans  for  research/  j 
publication,  and  web  writing  proficiency.  Re-  ; 
view  begins  January  1 5,  2002.  Send  letter  : 
of  application;  vitae;  one-page,  double-  | 
spaced  statements  of  teaching  approach  | 
and  plans  for  research/creative  activity;  | 
copy  of  transcript  from  last  degree;  and  3  j 
current  letters  of  reference  to  Mr.  Terry  j 
Hooper,  Faculty/Staff  Recruitment  Office,  j 
SUNY  College  at  Brockport,  409  Allen  Ad-  ! 
ministration  Building,  350  New  Campus  ' 
Drive,  Brockport,  NY  14420-2929.  SUNY 
College  at  Brockport  is  an  Equal  Opport-  ■ 
unity/Affirmative  Action  employer. 


PRINT  JOURNALISM  OPENING 
The  Department  of  Mass  Communication  ^ 
and  Journalism  at  California  State  ; 
University,  Fresno,  seeks  a  Ph.D.  with  print 
media  experience  for  a  tenure  track 
opening  at  the  assistant  professor  level.  \ 
Person  will  teach  advanced  reporting  and  | 
editing  as  well  as  undergraduate  and  gradu-  | 
ate  courses  in  mass  communication  and  so-  i 
ciety,  multi  cultural  issues,  international  j 
mass  communications,  new  technologies,  i 
media  law  or  ethics,  and  other  assignments  | 
depending  on  department  needs.  Full  va¬ 
cancy  notice  at  http;/ 

/www.csufresno.edu/aps/newfaculty.html.  I 
We  particularly  encourage  applications  from  j 
members  of  traditionally  under  represented  I 
groups,  Vietnam  era  veterans,  and  persons 
with  physical  disabilities.  To  ensure  consid¬ 
eration  before  closing  date  of  Dec.  14, 
send  correspondence,  applications  and 
confidential  papers  to:  Professor  Paul  Ad¬ 
ams,  Search  Committee  Chair,  Department 
of  Mass  Communication  and  Journalism,  j 
2225  East  San  Ramon  Ave.  MS  10,  Califor¬ 
nia  State  University,  Fresno,  CA  I 
93740-8029.  i 


ASSISTANT  PROFESSOR  OF  ENGLISH 
Tenure  Track:  Specializing  in  print 
journalism  with  proficiency  in  recent  print 
technology  and  non-fiction  prose.  Experi¬ 
ence  and  interest  in  teaching  interdiscipli¬ 
nary  freshman  seminars  and  upper-level 
writing  and  journalism  courses  as  well  as  a 
strong  commitment  to  excellence  in  teach¬ 
ing  and  research  expected.  Ph.D.  or  termi¬ 
nal  degree  in  hand  by  Sept.  1,  2002.  Con¬ 
sideration  of  applications  will  begin  January 
2nd  and  continue  until  position  is  filled. 
Send  letter  of  application  and  vita  to:  Dr. 
Jack  Shindler,  Search  Committee  Chair,  c/o 
Academic  Affairs  Office,  North  Central  CoL 
lege,  30  N.  Brainard  St.,  Naperville,  IL 
60540-4690.  Women  and  minorities  are 
encouraged  to  apply.  EOE. 


ASSISTANT  PROFESSOR,  TENURE  TRACK 
The  School  of  Visual  Communication  at 
Ohio  University  is  seeking  to  fill  a  tenure- 
track  position.  The  person  selected  for  this 
position  is  expected  to  teach  classes  relat¬ 
ing  to  publication  design  such  as  desktop 
publishing,  newspaper  and  magazine 
design,  and  digital  illustration  techniques. 
Candidates  should  have  an  advanced  de¬ 
gree  in  a  related  field.  Prior  professional  or 
teaching  experience  is  desirable.  The  start¬ 
ing  date  is  September  1,  2002. 

For  more  information,  visit  Ohio  University’s 
employment  web  site  at: 

www.uhr.ohiou.edu 
Or  contact  William  Schneider  at: 

(740)  5934897 

Or  E-mail:  william.schneider@ohio.edu 
Ohio  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Applications 
from  women,  minorities,  veterans,  and  per¬ 
sons  with  disabilities  are  encouraged. 


ACCOUNTING 


CONTROLLER  needed  for  70,000-r  circula¬ 
tion  cluster  daily  newspapers  in  western 
Carolinas.  Extensive  newspaper  experience 
desired,  proven  management  experience 
require(j,  great  people  skills  mandatory, 
CPA  preferred.  Public  newspaper  company, 
excellent  benefits.  E-mail  resume  in  word 
format  to  stephen.dewitt@nytrng.com. 

No  phone  calls,  please 


ADMINISTRATIVE 


INCREDIBLE  ADVENTURE  for  entrepreneurs 
looking  for  fantastic  career  opportunity. 
Bigfoot  Media,  publisher  of  the  award-winn¬ 
ing  Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  needs  high-energy  Sales  Managers 
to  build  &  lead  teams  at  start-up  community 
dailies  on  the  West  Coast.  Competitive 
compensation  +  stock  options  for  aggres¬ 
sive  leaders  (we  are  venture  capital- 
backed).  This  is  not  for  the  faint-hearted! 
Cover  letter  &  resume  to: 

hr@berkeleydailyplanet.net  or  FAX  to: 

(510)  841-5695 

PUBLISHER  NEEDED  for  high  quality  weekly 
newspaper  in  Julesburg,  CO.  Great  small 
town  on  the  eastern  plains  offers  fine  coun¬ 
try  living.  Part  of  MediaNews  Group.  Accel¬ 
erated  career  opportunity  for  individual  with 
ability  and  ambition.  Excellent  compensa¬ 
tion  program  and  full  benefits.  Respond  to: 

David  McClain,  Fax  (970)  522-2320 
Or  mcclains2@mindspring.com 


//  ’n  cl  Classified  Secret! 

We  ll  never  reveal  the  identity  of  an  K&P  box  holder 
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www.editorandpublisher.com 


Phone:  1-888-825-9149  CmSSIFIEDIIDVEIITISINe  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 

The  Society  of  Professional  Journalists,  the  i 
nation’s  largest  journalism  group,  with  new  | 
headquarters  in  Indianapolis,  seeks  an  ex-  | 
ecutive  director.  Requirements:  An  experi-  ! 
enced  association  manager  with  success  in  j 
building  membership  and  diversifying  finan-  I 
cial  support.  Responsible  for  annual  con¬ 
vention,  regional  workshops,  national  ! 
awards  programs,  monthly  magazine.  Also  | 
serves  as  executive  director  of  SDX  Foun-  ' 
dation.  Journalism  experience  helpful  but  | 
not  required.  Send  cover  letter,  resume,  i 
references  and  salary  requirements  by  De-  ^ 
cember  7  to  Robert  Leger,  SPJ  Search  ' 
Committee  Chair,  Springfield  News-Leader,  i 
651  Boonville,  Springfield,  MO  65806. 

GENERAL”MANAGER/Ab  MANAGER^  people 
person  who  can  train  and  motivate  in  all  de¬ 
partments.  Small  privately  owned  Ohio  daily 
with  good  product  and  market.  Community 
involvement  a  must.  Opportunity  for  good  \ 
ad  manager  to  move  up.  Send  resume  and 
salary  needs  to  General  Manager,  P.O. 
Box  268,  Fremont,  OH  43420-0268. 


ADVERTISING 


ADVERTISING  DIRECTOR 
ADS  is  seeking  a  motivated  Ad  Director  to 
lead  and  direct  activities  of  the  advertising 
sales  department.  This  demographically 
based  distribution  company  services  the 
Detroit  marketing  area  with  this  position  , 
based  in  Madison  Heights,  Ml. 

Minimum  requirements  include:  Proven  , 
leadership  skills:  excellent  written  and  ver-  ' 
bal  communication  skills;  previous  sales  ! 
management  experience;  experience  with 
delivery  systems  such  as  direct  mail  or 
newspaper  distribution  a  plus;  and  a  Mar¬ 
keting  degree  preferred,  but  not  required. 
Responsibilities  include  managing  and  su¬ 
pervising  a  sales  staff  by:  Developing  and 
maintaining  strong  advertiser  relationships; 
satisfying  advertiser  needs;  and  meeting 
revenue  goals.  The  successful  candidate 
will  also  provide  ongoing  support  with  de¬ 
partment  leadership  and  infrastructure.  This 
full-time  opportunity  includes  an  excellent 
salary  and  benefit  package.  Interested  ap¬ 
plicants  should  submit  a  letter  of  interest 
and  resume  to: 

FAX:  (586)  783-0394 
E-mail:  hr2.md@macombdaily.com 

ADVERTISING  DIRECTOR 
Established  group  with  mid  size  5-day  daily 
and  two  weeklies  is  looking  for  experienced 
advertising  director.  Located  in  mid-Atlantic 
region  of  Zone  2.  Good  benefits,  401(k),  ; 
base  salary  plus  annual  bonus.  Reply  to: 

Box  2429,  Editor  &  Publisher  Classified  i 
770  Broadway,  7th  Fir.,  NY,  NY  10003 

EXPERIENCED  Advertising  Sales  Manager  | 
needed  for  Pittsburgh’s  25  year  old  | 
Pennysaver,  Direct-mailed  weekly  with  , 
700,000  circulation.  Must  be  a  creative,  | 
aggressive,  hands-on  manager  who  wants  ; 
to  help  us  kick  it  up  a  notch  for  the  next  25  ' 
years.  Attractive  salary,  commission  and  ' 
benefit  program  for  the  right  candidate.  i 
Send  resume  in  confidence  to: 

Ted  Benson,  Publisher 

The  Pennysaver  i 

460  Rodi  Road,  Pittsburgh,  PA  15235 
Or  E-mail:  tbenson2@hotmail,com  j 
Or  Fax:  (412)  243-9182  i 


ADVERTISING 


EXCITING  CLASSIFIED  ADVERTISING 
OPPORTUNITY  IN 
CHARLESTON,  SOUTH  CAROLINA 
If  you  enjoy  a  fast  paced,  dynamic  environ¬ 
ment,  maintaining  and  expanding  an  exclu¬ 
sive  employment  based  account  list,  selling 
over  the  telephone,  making  some  outside 
sales  calls  to  local  businesses,  creative  ex¬ 
ecution  of  advertising,  assisting  with  the 
production  of  local  career  fairs  and  follow¬ 
up  with  customer  service  and  billing,  our 
Classified  Recruitment  Advertising  Team 
has  the  perfect  full  time  position  for  you! 
Candidates  with  prior  classified  newspaper 
recruitment  advertising,  and/or  classified 
advertising  telephone  sales  experience  is  a 
huge  plus!  Working  knowledge  of  a 
Windows  based  computer  system  and  Mi¬ 
crosoft  Word  preferred.  Position  reports  di¬ 
rectly  to  the  Recruitment  Advertising  Man¬ 
ager.  Compensation  includes  salary  and 
commission.  E-mail  resume  with  references 
to  tanderson@postandcourier.com  or  mail: 
Tim  Anderson 
c/o  The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  294034800 

CLASSIFIED 

INSIDE  TELEPHONE  SALES  MANAGER 
We  are  seeking  an  experience  professional 
to  manage  our  Inside  Telephone  staff.  Ex¬ 
emplary  analytical,  leadership  and  sales 
skills  essential.  The  ideal  candidate  will  pos¬ 
sess  a  degree,  excellent  oral  and  written 
communication  skills,  and  3-5  years  suc¬ 
cessful  newspaper  sales  experience  with 
DTI  experience.  If  you  are  an  aggressive 
manager  looking  for  a  career  and  want  to 
live  in  coastal  Georgia,  this  could  be  your 
opportunity.  Full  benefits  package. 

Send  resume  and  salary  requirements  to: 
lbarnes@savannahnow.com 

CLASSIFIED  PROFESSIONAL 
New  England  Newspapers,  Inc.  needs  a 
full-time  innovative,  results  proven  sales 
manager.  Applicants  must  have  thorough 
knowledge  of  phone  room  sales  strategies 
and  outside  sales  experience  with  automo¬ 
tive  and  real  estate  accounts.  PPI  system 
experience  is  a  plus.  Position  supervises  a 
classified  staff  of  eight  and  is  the  number 
two  executive  in  an  advertising  department 
of  18.  We  are  located  in  the  Berkshires  of 
Western  Massachusetts. 

Send  resume  and  cover  letter  to: 

Human  Resources  Manager 
P.O.  Box  1171 
Pittsfield,  MA  01202 
Or  E-mail  to:  Ashank@BerkshireEagle.com 

ADVERTISING  SALES  MANAGER 
The  Omaha  World-Herald,  (200,000  daily, 
260,000  Sunday),  is  seeking  an  experi¬ 
enced,  results-oriented  sales  manager  to 
lead  a  sales  staff  of  10  sales  professionals 
in  retail  advertising.  You  would  join  an  ener¬ 
getic  sales  management  team  working  in  a 
can-do  environment.  The  Omaha  World- 
Herald  is  employee-owned  with  market  pen¬ 
etration  which  ranks  among  the  highest  in 
the  nation.  This  position  offers  a  competi¬ 
tive  salary  and  benefits  program. 

Send  resume  by  mail  to: 

Diana  Condon,  Omaha  World-Herald 
World-Herald  Square,  Omaha,  NE  68102 
Or  FAX  to:  (402)  346-5209 
E-mail:  condon@owh.com 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
’  The  Louisville  Courier  Journal,  the  largest 
i  newspaper  in  Kentucky,  is  seeking  a  retail 
I  advertising  manager.  Louisville  is  a  growing 

■  market  that  consistently  makes  the  list  of 
;  America’s  top  livable  cities.  The  Courier 
'  Journal,  a  Gannett  newspaper,  enjoys  some 

of  the  best  market  penetration  of  any  met¬ 
ropolitan  newspaper  in  the  country. 

!  This  person  should  have  five  years  of  news- 
i  paper  sales  management  with  a  consistent 
j  track  record  of  growing  year-over-year  reve- 
I  nues.  Candidates  should  be  able  to  show 
:  how  they  created  new  initiatives  and  pro- 
!  grams  and  brought  them  to  market.  Re- 
I  quirements  include  strong  analytical  and 
forecasting  skills  and  the  ability  to  motivate 
a  30-person  sales  staff. 

Responsibilities  include  not  only  ROP  and 

■  pre-print  revenue,  but  also  Internet  selling 
and  direct  mail.  If  you  think  you’re  the  right 

:  person  to  move  into  ttiis  fast-paced 
;  position,  send  resume  and  cover  letter  to: 
Paula  Warman, 

Employee  Relations  Manager 
The  Courier-Journal 
P.O.  Box  740031 
Louisville,  KY  40201-7431 
E-mail:  pwarman@louisvil.gannett.com 
Or  Fax:  (502)  5824560 


UNITED  PRESS  INTERNATIONAL 
We  are  seeking  aggressive  and  experi¬ 
enced  sales  representatives  who  have  pre¬ 
vious  experience  selling  news  content  to 
the  news  media  industry,  with  particular 
emphasis  on  newspapers.  Candidates  must 
be  familiar  with  the  editorial  process  and 
news  content  flow  within  newspapers.  Can¬ 
didates  will  also  have  a  minimum  of  5  years 
experience  selling  content  to  newspapers 
as  well  as  proven  skills  in  product  pack¬ 
aging,  negotiating  and  closing  contracts. 

We  offer  a  competitive  compensation  pack¬ 
age.  Please  submit  your  resume  including 
E-mail  address  to  Resumes@upi.com. 

UPl  is  an  EOE  employer 


VP/ADVERTISING  DIRECTOR 
The  Tribune  of  San  Luis  Obispo,  CA  is  look- 
'  ing  for  an  individual  to  direct  50  person  ad 
:  dept.  Successful  candidate  will  possess 
ambition,  strong  sales  and  coaching  skills, 
and  a  talent  for  strategic  thinking.  Excellent 
oral  and  written  communication  skills  a 
must.  Four  year  degree  desired.  Applicants 
should  have  newspaper  sales  experience 
and  demonstrated  success  in  managing 
sales  staff.  The  Tribune  is  a  Knight  Ridder 
newspaper.  Send  cover  letter  and  resume 
to:  Devon  P.  Goetz,  The  Tribune,  P.O.  Box 
i  112,  San  Luis  Obispo,  CA  93406D112. 
i  E-mail:  dgoetz@thetribunenews.com. 

FAX:(805)  781-7966  EOE. 

ADVERTISING  MANAGEMENT  POSITION 
'  Illinois  community  daily  newspaper  has  a 
:  solid  opportunity  tor  an  individual  witha 
:  successful  track  record  in  newspaper  adver- 
'  tising.  Bring  a  minimum  5  years  newspaper 
i  advertising  experience,  2  years  in  manage- 
I  ment,  we’ll  provide  plenty  of  guidance  and 
opportunity.  Base  salary  in  the  low  to  mid 
$30’s.  Bonus  should  get  you  $40k,  with 
success.  Send  or  fax  resume  with  salary 
history  to:Bruce  E.  Coury,  VP/Publisher, 

!  Edwardsville  Intelligencer,  P.O.  Box  70  Ed- 
wardsville,  IL  62025. 

FAX:  (618)  656-7618 


ADVERTISING 


I  want  an  AD  DIRECTOR  who  wants  my  job! 
Ad  director  (daily  plus  weekly)  position  m 
fast-growing  Arkansas  community.  Must  be 
proven  producer,  self-starter,  promotions 
oriented,  able  to  train/motivate  eager  staff. 
Letter  of  introduction  and  resume  to: 

George  Smith,  Benton  Courier,  E-mail: 
gssmith@ipa.net.  Phone:  (501)  3165228. 

[OOIONGF^THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  38  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportijnities 

RETAIL  ADVERTISING  MANAGER  ^ 
The  Island  Packet,  a  McClatchy  owned 
daily,  (-1--  20,000  circulation)  in  the  fast 
growing,  Hilton  Head,  SC  area,  seeks  an 
experienced  retail  sales  manager.  Candi¬ 
dates  must  possess  strong  leadership, 
training  and  management  skills.  Duties  in¬ 
clude  but  are  not  limited  to  overseeing  retail 
sales  reps  and  working  closely  with  special 
sections  coordinator.  Competitive 
salary,  plus  MBO  bonus  and  full  benefit 
package.  Send  resume  with  salary  history 
to  HR  Director,  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 

Or  fax  to:  (843)  7068239 
EOEM/F 


CIRCULA-nON 


SINGLE  COPY  SALES  MANAGER 
The  Des  Moines  Register,  a  155,(XX)  daily, 
and  250,000  Sunday,  Gannett  newspaper, 
has  an  opening  for  a  single  copy  sales  man¬ 
ager  with  previous  single  copy  sales,  circu¬ 
lation  marketing  and  operations  experience. 
This  is  primarily  a  sales  position  and  does 
not  manage  the  trucking  and  delivery  of  the 
newspaper. 

This  position  requires  a  high  energy  individ¬ 
ual  who  can  grow  the  number,  motivate  a 
department  of  sales-oriented  individuals, 
and  continually  introduce  and  execute  inno¬ 
vative  ideas,  programs  and  promotions  that 
will  result  in  increased  sales. 

Candidate  must  have  direct  sales  experi¬ 
ence  and  be  proficient  in  Excel  and  Word; 
familiarity  with  the  AS400  system  would  be 
a  plus.  A  positive  can-do  approach,  strong 
customer  service  skills,  and  a  drive  for  ad¬ 
vancement,  are  necessary  for 
consideration  for  this  position. 

We  offer  a  competitive  salary,  commission 
plan,  and  an  excellent  benefits  package. 
Please  send  resume,  including  salary 
history  to: 

The  Des  Moines  Register 
Human  Resources 
715  Locust  Street 
Des  Moines.  lA  50309 
Or  FAX:  (515)  286-2526 
or  E-mail  to:  sdecker@dmreg.com 
The  Des  Moines  Register  is  committed  to 
diversity  and  proud  to  be  an  equal  opportu¬ 
nity  employer.  Employment  may  be  contin¬ 
gent  on  passing  a  pre-employment,  post-o¬ 
ffer  drug  test. 
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CIRCUIJVTION 


CIRCULATION  MANAGER 
The  Peoria  Journal  Star,  a  wholly  owned 
subsidiary  of  the  Copley  Press,  is  offering  a 
challenging  opportunity  for  an  experienced 
Circulation  Manager. 

A  strategic  thinker  with  strong  marketing 
background  is  needed  to  lead  the 
circulation  sales  and  delivery  functions  of 
The  Peoria  Journal  Star.  We  are  a  daily 
newspaper  serving  Central  Illinois  with  cir¬ 
culation  of  70,000  daily  and  90,000  Sun¬ 
day. 

This  challenging  position  includes  responsi¬ 
bility  for  development  of  departmental 
goals  and  strategies,  review  of  departmen¬ 
tal  performance  relating  to  goals  and  strat¬ 
egies,  and  budgeting. 

Applicants  will  need  marketing  and  manage¬ 
ment  experience,  comprehensive  newspa¬ 
per  circulation  experience,  knowledge  of 
ABC  rules,  and  excellent  communication 
and  interpersonal  skills.  Candidates  holding 
college  degrees  are  preferred. 

The  Peoria  Journal  Star  offers  a 
competitive,  comprehensive  benefit  plan, 
including  health,  dental,  vision  and  life  insur¬ 
ance  plans,  pension  plan  and  401(k)  plan. 
Send  cover  letter,  salary  requirements  and 
resume  to: 

Human  Resources  Department 
Journal  Star 
One  News  Plaza 
Peoria.  IL  61643 
Equal  Opportunity  Employer 

CIRCULATION  DIRECTOR 
The  Times-Standard,  a  daily  publication  with 
a  circulation  of  21,000,  located  in  Eureka, 
California,  seeks  an  experienced  circulation 
individual  to  join  our  management  team. 
The  position  is  responsible  for  the  leader¬ 
ship  of  circulation  operations  including 
sales  and  service.  This  is  an  excellent  op¬ 
portunity  for  career  advancement  with 
long-term  growth  potential.  FAX  your  resume 
to:(707)  441-0577  or  E-mail: 

gadolph@times-standard.com 
or  mail  to:  Times-Standard,  P.O.  Box  3580, 
Eureka.  CA  95502.  Attn:  Gerry  Adolph. 
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REPORTER 

The  Chicago  Daily  Law  Bulletin,  an 
afternoon  paper  for  the  Illinois  legal  com¬ 
munity,  seeks  a  reporter  who  can  write  in¬ 
sightfully  about  the  law  and  related  institu¬ 
tions.  The  newspaper,  directed  by  veterans 
of  major  metros,  values  enterprise  and  the 
ability  to  take  the  comprehensive  view  of 
law  as  It  IS  made  and  interpreted.  Candi¬ 
dates  should  have  one  or  more  years  of  ex¬ 
perience  on  a  daily  newspaper,  at  least 
some  of  which  involved  the  courts.  Send  re¬ 
sume  and  clips  to:  Bernard  M.  Judge,  Vice 
President  and  Editor,  Chicago  Law  Bulletin, 
415  N.  State  St.,  Chicago.  IL  60610. 

EXECUTIVE  EDITOR 

Needed  for  small  community  daily  Arizona 
newspaper.  Excellent  benefits.  EEOE. 

Please  reply  to: 

Box  2428,  Editor  &  Publisher  Classified 
770  Broadway.  7th  Floor 
New  York,  NY  10003 

EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits.  For 
info  call  Hanes  Byerly  or  Jamie  Brown: 

(800)  562-9822 
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I  CITY  EDITOR:  Local  news  is  king  at  this 
i  17,000,  six-day  AM  in  California’s  Sierra 
'  Foothills.  The  top  candidate  will  know  how 
to  blend  grade-school  honor  rolls  with 
prize-winning  local  reporting  into  an  irresisti- 
I  ble  package.  The  challenges  are  great;  so  | 
!  is  the  fun.  Contact  John  Seelmeyer,  The 
i  Union,  464  Sutton  Way,  Grass  Valley,  CA., 

■  95945,  johns@theunion.com  ! 

EDITOR:  The  Traverse  City  Record-Eagle  j 
'  part  of  Ottaway  Newspapers,  Inc.,  with  a  ; 

,  circulation  of  30,000/43,000  has  an  open-  I 
ing  for  a  progressive,  team-oriented  editor. 

;  REQUIREMENTS  INCLUDE:  journalism  de¬ 
gree  or  equivalent,  minimum  of  three  years 
successful  newsroom  management,  excel-  : 
lent  communication  and  leadership  skills,  ] 
in-depth  knowledge  of  libel  laws,  FOIA,  and 
first  amendment  issues,  strong  desire  to  be 
:  active  in  local  community,  and  basic  knowl¬ 
edge  of  electronic  production. 

:  RESPONSIBILITIES  INVOLVE:  staff  supervi¬ 
sion  and  development,  direction  of  editorial 
opinion  and  news  judgment,  strategic  plan¬ 
ning,  and  budget  development. 

Send  resume  and  clips  to  Human 
Resources  Director,  Record-Eagle,  120  W. 

;  Front  Street,  Traverse  City,  Ml  49684. 
Deadline  to  apply  is  12/5/01  EOE 

ASSISTANT  NEWS  EDITOR  i 

The  SND  award-winning  Glens  Falls  | 
;  Post- Star  is  looking  for  an  assistant  news  ' 
editor  who  can  design  news  and  feature 
pages,  write  headlines  and  edit  copy.  Man 
^  agement  experience  helpful.  Quark  experi¬ 
ence  required.  Send  resume,  samples  to: 

Patrick  Dowd,  News  Editor  * 

The  Glens  Falls  Post-Star  | 

P.O.  Box  2157,  Glens  Falls,  NY  12801  i 
Or  dowd@poststar.com 

GENERAL  ASSIGNMENT  REPORTER 
The  Watertown  (NY)  Daily  Times,  ' 
.  34,000-circulation  newspaper,  has  an 
'  opening  for  a  general  assignment  reporter 
in  one  of  its  St.  Lawrence  County  bureaus. 

'  The  beat  includes  coverage  of  local  govern-  , 
ment  and  major  industries.  B.A.  degree  re¬ 
quired.  Internships  preferred.  Salary  is  be¬ 
tween  $21,800  and  $26,000  depending 
on  experience.  Need  to  know  more  about 
us:  Read  this: 

http://www.editorandpublisher.com/edttor 
andpublisher/features_columns/article_  j 
display.jsp?vnu_contentjd=1033061  I 
Please  send  resume,  clips,  references  to: 

Bob  Gorman,  AME-News 
Watertown  Daily  Times 
260  Washington  Street 
Watertown,  NY  13601 
(315)  782-1000,  ext.  259 
bgorman@wdt.net 

CHIEF  COPY  EDITOR  j 

Idaho  State  Journal,  17,500  AM,  seeks  ; 
lead  copy  editor.  Opportunity  to  step  into  ; 
leadership  position.  Daily  newspaper  experi¬ 
ence  required,  along  with  solid  editing, 
headline-writing,  proofing  skills,  commit  : 
ment  to  deadline  performance.  Innovative  \ 
paper,  university  town,  mountains,  trout 
streams,  etc.  Steve  Miller,  m.e.,  (208) 
239-3121;  smiller@journalnet.com;  P.O. 
Box  431,  Pocatello,  ID  83204, 
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FEATURES  EDITOR 

The  Herald  News,  a  38,OOOcirculation  daily  \ 
in  northeastern  New  Jersey,  just  25  ; 
minutes  from  Times  Square,  seeks  a 
bright,  energetic,  experienced  editor  to 
overhaul  our  features  pages  and  help  us  | 
win  new  readers.  We  serve  a  vibrant,  multi-  i 
cultural  community  that  yearns  for  creative,  | 
engaging  stories  and  eye-catching  layout. 
Our  features  editor  will  usher  in  a  sweeping 
redesign,  build  a  nine-member  team  of  tal¬ 
ented  writers  and  editors,  and  make  our 
pages  radiate  with  the  richness  of  local  j 
culture.  ; 

We  are  intent  upon  winning  new  readers  | 
among  our  local  immigrant  and  minority  i 
communities,  while  at  the  same  time  j 
holding  onto  our  long-time  loyalists.  To  sue-  I 
ceed,  we  must  revolutionize  our  features  | 
pages,  double  production  of  weekly  sec-  ; 
tions  and  give  our  reader  timely,  relevant  ' 
stories,  enticingly  packaged.  Our  daily  com¬ 
petition  is  the  toughest  in  the  state;  our  big¬ 
gest  challenge  is  to  transform  our  pages  : 
and  to  win  the  hearts  of  new  readers. 

The  editor  we  seek  will  have  a  strong  news  ^ 
background  and  a  belief  that  great  feature  ! 
writing  begins  with  strong  reporting;  proven 
ability  to  work  effectively  with  photo  and  art  i 
departments;  and  solid  supervisory  experi-  j 
ence.  The  best  candidates  will  be  brimming  : 
with  fresh  ideas,  be  adept  at  planning  and  ; 
assigning,  and  have  a  gift  for  making  words 
and  pictures  come  alive  on  the  page. 

Please  send  resume,  clips,  including  page 
designs;  salary  history  and  references  by  i 
December  15  to  Stephen  McCarthy,  man-  i 
aging  editor/assignment.  Herald  News,  One  | 
Garret  Mountain  Plaza,  CN  473,  West  Pat  | 
erson,  NJ  07424T)473. 

MANAGING  EDITOR 

The  Northfield  (Minnesota)  News,  a  5,000  i 
circulation  twice  a  week  newspaper  located 
an  hour  south  of  the  Twin  Cities,  is  looking 
for  a  newsroom  leader.  We  are  seeking  a 
journalist  who  knows  how  to  produce  a 
compelling,  reader-friendly  newspaper  that 
reaches  all  levels  of  a  community  in  an  at¬ 
tractive,  vibrant  format.  Our  ideal  candidate 
will  have  a  proven  track  record  of  excellence 
in  community  journalism  and  a  desire  i 
to  grow  in  the  industry.  The  News  is  a  fully 
paginated,  four-color  newspaper  with  a  , 
news  staff  of  8.  The  managing  editor  re-  i 
ports  to  the  publisher  and  editor,  is  a  key  i 
component  of  the  management  team,  and 
interacts  with  peers  at  nearby  sister  daily 
and  weekly  newspapers  sharing  common 
ownership.  Northfield  is  the  home  of  two  i 
four-year  nationally  recognized  private  col-  ‘ 
leges,  diversified  industry,  and  a  sophisti-  | 
cated  and  rich  array  of  news  coverage  op-  | 
portunities.  Candidates  should  write  or 
e-mail  a  letter  of  introduction,  resume  and 
three  professional  references  to:  Renee  ! 
Huckle  Pranger,  editor  and  publisher,  115 
W.  Fifth  St.,  Northfield,  MN  55057. 

E-mail:  rpranger@northfieldnews.com 
The  news  is  an  equal  opportunity  employer,  j 

PUBLICATIONS  MANAGER  needed  for  non-  ; 
profit  golf  association.  Qualifications:  | 
Graphic  design,  page  layout,  news  writing, 
editing,  expert  with  Macintosh  Quark,  Pho¬ 
toshop  and  Illustrator  Send  resume  and 
portfolio  to  Rob  Coleman,  AJGA,  1980  ‘ 
Sports  Club  Drive,  Braselton,  GA  30518.  j 
Visit  our  Web  site  at  www.ajga.org  ; 
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MIDWEST  REPORTER:  CHICAGO  OFFICE 
2-r  years  news  reporting  and  feature 
writing  experience  with  track  record  of 
working  under  tight  deadlines.  Prefer  expe¬ 
rience  in  covering  TV  advertising  business, 
teleproduction,  filmmaking.  Send  resume, 
salary  history,  and  clips  to:  SHOOT,  Dept. 
BG,  5055  Wiishire  Blvd.  Los  Angeles,  CA 
90036.  FAX:  (323)  525-0275. 

NO  PHONE  CALLS 

NEWS  EDITOR 

Take  charge  of  a  first-cabin,  fun-loving  crew 
of  desk  editors  on  the  State/World  Desk  of 
The  Salt  Lake  City  Tribune,  Utah’s  largest 
and  only  statewide  newspaper.  You  and  a 
colleague  run  a  16-person  desk  operation, 
putting  The  Tribune  to  bed  at  midnight.  DTI 
experience  a  plus,  but  pagination  experi¬ 
ence  and  inclination  toward  same  required. 
Foremost,  we  want  a  wordsmith  and  leader 
We  set  agendas.  The  Tribune  tackles  any 
story  and  enjoys  institutional  credibility  in  a 
newsy  state,  so  we  must  edit  and  present 
effectively.  Judge  for  yourself,  if  you  get 
called  for  an  interview.  Salary  $50-55M,  de¬ 
pending  on  experience  and  skills,  good 
benefits  and  401(k)  with  6%  match.  Utah  is 
an  interesting  state,  possessing  great  natu¬ 
ral  beauty  and  outdoor  experiences.  Send 
your  letter  of  application,  resumes  and  rele¬ 
vant  material  by  Dec.  6  to:  Editor  James  E. 
Shelledy,  The  Salt  Lake  Tribune,  143  S. 
Main,  Salt  Lake  City,  UT  84111.  An  initial 
call:  (801)  257-8700  or  E-mail: 

mwestley@sltrib.com 

SPORTS  COPY  EDITOR  sought  for  a  desk 
committed  to  producing  a  topmotch  sports 
section.  We’re  looking  for  Quark-sawy  edi¬ 
tors  with  an  eye  for  design,  a  wordsmith’s 
touch  with  copy  and  a  record  of  meeting 
tough  deadlines.  Minimum  12  months’  daily 
experience.  The  Herald  News  is  a  38,000- 
circulation  daily  in  northeastern  New 
Jersey,  just  25  minutes  from  Times 
Square.  Competitive  salaries,  excellent  ben¬ 
efits.  Send  your  resume,  references,  salary 
history  and  work  samples  to:  Kathie 
Adams,  Assistant  Managing  Editor,  Herald 
News,  One  Garret  Mountain  Plaza,  CN  473, 
West  Paterson,  NJ  07424. 

E-mail:  adamsk@northjersey.com 

STAFF  WRITER 

New  Times,  the  nation’s  largest  publisher 
of  alternative  newsweeklies,  has  an  immedi¬ 
ate  opening  for  an  experienced  writer  at  its 
hard-hitting  paper  in  Ft.  Lauderdale.  We 
want  a  reporter  who  understands  the  differ¬ 
ence  between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers.  The 
ideal  candidate  will  be  able  to  create 
in-depth,  well-crafted  stories  that  explore 
the  issues,  events  and  personalities  of  their 
community. 

New  Times  publishes  magazine-style 
weekly  newspapers  covering  local  news, 
politics,  arts  and  music  in  Phoenix,  Denver, 
Miami,  Dallas,  Houston,  San  Francisco,  Los 
Angeles,  Ft.  Lauderdale,  Cleveland,  St.  Lou¬ 
is,  Kansas  City  and  Oakland.  We  offer  com¬ 
petitive  salaries  and  benefits.  Qualified  ap¬ 
plicants  should  send  cover  letter,  resume 
and  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

www.eclitorandpublisher.com 
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RAISE  HELL.  AND  STANDARDS. 

The  Lexington  Herald-Leader  is  looking  for 
a  projects  reporter  with  uncommon  collabo¬ 
rative  skills  to  work  with  eager  reporters 
from  all  areas  of  the  newsroom  on  explana¬ 
tory  and  investigative  journalism.  The  suc¬ 
cessful  candidate  will  have  at  least  five 
years  of  newsroom  experience,  will  be  an 
excellent  journalist  and  will  have  a  knack  for 
teamwork  and  teaching.  Send  a  resume 
and  several  work  samples  to: 

John  Voskuhl,  AME/projects 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
jvoskuhl@herald-leader.com 

REPORTER  SOUGHT  for  the  Naples  Daily 
News,  a  50,000  circulation  daily,  and 
Bonita  Banner,  a  30,000  circulation 
twice-weekly,  on  Florida’s  Gulf  Coast.  Both 
papers  are  consistently  rated  as  among  the 
best  in  the  state.  We’re  looking  for 
someone  who  can  jump  on  breaking  news, 
dig  for  in-depth  stories  and  write  like  good 
writing  still  matters.  Send  resume,  clips  to: 

Todd  Pratt 

P.O.  Box  40,  Bonita  Springs,  FL  34133 

The  Eureka  Times-Standard  is  looking  for  a 
NEWS  EDITOR  who  knows  Quark  and  can 
be  lead  designer  on  daily  newspaper  with 
circulation  of  22,000  on  beautiful  Northern 
California  coast.  Great  area  to  live,  great 
chance  for  versatile  designer  on  a  small 
copy  desk.  Call  Connie  Rux,  managing  edi¬ 
tor,  at  (707)  441-0520  or  E-mail: 

crux@times-standard.com 


INFORMATION  SYSTEMS 


PRESSROOM 


PRINTING  OPERATIONS  MANAGER 
i  Regional  metropolitan  newspaper  is  looking 
[  tor  a  quality-conscious,  hands-on  highly  ex-  ’ 

1  perienced  manager  for  its  press  i 
■  operations.  Responsibilities  include  all  print-  j 
I  ing,  plate  room,  and  warehouse  manage-  ! 

'  ment.  Manager  will  be  responsible  for  all  ' 
quality,  productivity,  and  financial  matters 
in  the  department. 

i  Qualifications  include  ten  or  more  years  in  a  : 

metropolitan  daily.  Offset  experience  re-  ' 

I  quired.  Successful  candidate  will  have  ex- 
:  cellent  oral  and  written  communication,  and  i 
!  computer  skills,  and  experience  with  budg-  i 
;  eting  and  preparing  financial  projections, 
j  Position  offers  an  excellent  compensation 
j  package  including  a  matching  401{k)  plan,  ! 
I  medical,  dental,  vision,  life  insurance,  and 
long-term  care  insurance.  Mail  resume  and  i 
salary  requirements  in  confidence  to: 

'  Box  2340,  Editor  &  Publisher 
i  770  Broadway,  7th  Floor 

j  New  York,  NY  10003 

j  PRODUCTION  -  PRESS  OPERATOR 

I  We  are  seeking  an  experienced  press  oper- 
j  ator,  whose  primary  responsibilities  will  be 
;  preparing  the  presses  for  operation,  main- 
j  taining  print  quality,  post-press  clean-up 
j  and  press  maintenance.  Candidate  should 
j  be  a  skilled  press  operator  with  prior  expe- 
i  rience  in  pressroom  operations  or  flexo 
'  printing.  Must  be  willing  to  work  night,  ' 
weekend  and  holiday  shifts.  Excellent  pay  j 
i  and  benefits.  Interested  applicants  should  : 

send  their  resume  to  Human  Resources,  i 
I  Akron  Beacon  Journal,  44  E.  Exchange  i 
i  Street,  Akron,  OH  44328.  EOE 


VP  OF  INFORMATION  SYSTEMS  ; 
The  dynamic  LA  Newspaper  Group  is  look-  j 
ing  for  a  highly  skilled  executive  to  craft  a  ! 
vision  and  bring  out  the  best  in  their  staff  | 
located  in  our  6  Greater  LA  area  daily  news-  i 
papers.  Qualified  candidates  will  have  10  I 
years  executive  level  experience  in  putting  | 
a  vision  into  action  and  in  the  field  of  Infor-  j 
mation  Systems  and  a  bachelor’s  degree  in  i 
Computer  Science  or  comparable  knowl-  I 
edge  and  experience.  Newspaper  industry  [ 
experience  is  required.  We  offer  a  competi-  i 
five  salary  and  benefit  package.  Please 
send  your  resume  to:  Jim  Janiga,  LANG,  i 
21221  Oxnard  Street,  Woodland  Hills,  CA 
91367.  E-mail:  jimjaniga@aol.com. 


-POSITIONS  WANTED- 


ADVERTISING 


QUINTESSENTIAL  Advertising  Director  with  I 
20-year  track  record  in  major  newspaper  | 
markets.  Former  Gannett  AD  with  a  reputa-  ' 
tion  as  an  aggressive  and  agile  competitor  i 
with  leadership  skills  that  inspire  staff  to  | 
consistently  achieve  revenue  goals  even  in  I 
tough  economic  times.  Strengths:  resource  I 
allocation,  strategic  marketing,  financial 
analysis.  Contact:  robwest55@home.com  I 
or  call:  (610)  872-1793.  j 

SALES  TEAM  FALLING  ASLEEP?  i 
Seasoned  Ad  Director/Publisher  will  put  the 
fire  back.  20  plus  years  in  the  business  ! 
paid/free  weeklies,  shoppers,  start-ups,  i 
magazine  publishing.  Tel.  (561)  716-3328  ' 
Or  E-mail:  sunpub@bellsouth.net 


IMMEDIATE  OPENING  for  experienced  j 
pressman  to  run  a  10-unit  Goss  Community 
press.  The  ideal  candidate  will  provide  > 
hands-on  supervision  of  the  press  crew,  i 
must  be  strong  with  process  color  and  ex-  ; 
hibit  a  high  degree  of  mechanical  aptitude 
on  press  equipment.  Excellent  community,  , 
reasonable  working  hours,  great  working 
environment,  excellent  pay  and  benefits. 
Send  resume  to  Georgetown  Newspapers,  ■ 
1481  Cherry  Blossom  Way,  Georgetown,  . 
KY  40325.  Fax  (502)  863-6296  or  E-mail:  ; 
mscogin@news-graphic.com  ' 


-POSITIONS  WANTED- 


CIRCUI^ATION 


EXPERIENCED  hands-on  CIRCULATOR  avail¬ 
able  immediately  in  New  York. 

Phone/Fax  (631)  588-2735 


EDITORIAL 


VERSATILE.  EXPERIENCED  EDITOR 

with  hands-on  capabilities,  looking  for 
newsroom  management  role,  or  opportunity  ' 
in  corporate  communications.  Will  bring  25 
years  experience  and  an  extensive  network  i 
of  media  contacts  throughout  the  U.S.  Sea¬ 
soned  professional  with  top-tier  newspa-  ! 
per/magazine  leadership  roles  in 
NYC/Chicago.  References  available.  New 
York  area  preferred. 

E-mail;swyahn@yahoo.com 


Advertisers  call  Michele  Golden  at  16461654-5304 


CLASSIFIED  ADVERTISING 
INFORMATION 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

a/so  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICAVONS 


1  week . 

. $12  75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9  00 

4  weeks  . 

. $  8.80 

4  weeks  . 

. $  7.70 

12  weeks  . 

. $  8.40 

12  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  .. 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail  For 
instructions,  please  ask  your  account  manager 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  . 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax  We  reserve  the 
right  to  reject  any  ad. 
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Mail,  fax  or  e-mail  line  advertising  copy  Please  include  the  following 
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Ad  Classification,  6.  No.  of  insertions. 
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ATTENTION  EXHIBITORS! 

It's  Almost  Show  Time. 

It's  also  budget  time  and  the  bottom  line  means  maximizing  every  dime  spent. 
So  which  Newspaper  show  provides  the  best  prospects, 
qualified  leads  and  decision-makers? 

Line  by  line,  there's  no  comparison  if  you  ask  past  INC  show-goers  .  .  . 


"The  INC  is  not  only  well-organized  and  operationally  easier  than  most  of  the  other 
shows  we  attend,  it  also  puts  us  in  front  of  a  large  number  of  prospects!" 

Morgan  Wells,  .  ■  I  ..'iiiot 


"  .  .  our  booth  was  buzzing  the  whole  show!  We  signed  clients  on  the  spot  for  sites  that 
now  offer  rich  content.  The  (INC)  conference  provided  us  with  the  venue  to  connect  the 
right  products  with  the  right  people. " 

Deb  Dreyfuss-Tuchman,  VP  Busines---  Develuprv,;-!i  ■  ,y:!Uate  Vide  )ax-= 


"The  INC  is  one  of  our  must-attend  trade  shows  each 
year.  We  get  to  meet  with  the  people  we  want  to 
meet  -  the  decision  makers  -  and  always  come  out 
of  the  show  with  a  good  number  of  qualified  leads. 

We've  already  signed  up  for  2002!" 

Jeff  Nelson,  VP  oj  SiUe:  Marki  V  ig  Coid  Nd  Ni--V 


rv^DITOR&PUBLlSHER's  13th  Annual 

J7INTERACTIVE 

NEWSPAPERS 

2002  Conference  &  Trade  Show 

February  6-9,  2002  —  San  Jose,  CA 


Contact  your  Editor  &  Publisher  Sales  Representative  today  to  reserve  your  sponsorship  or  booth  space  for 
The  13th  Annual  E&P  Interactive  Newspapers  Conference  in  San  Jose,  California. 


SOUTHEAST 

Betsy  Maloney 
Associate  Ad  Director 
301-656-5712 


NORTHEASTERN  US/CANADA 

Howard  Flood 
Account  Executive 
646-654-5122 


MIDWEST 

Derek  Hamilton 
Account  Executive 
(312)  583-5522 


WESTERN  US/CANADA 

Jill  Martin 
Account  Executive 
(831)  625-6902 


Or  call  the  Conference  Hotline  (888)  536-8536  for  additional  information. 


«( 


SUDII16  All  AVAILABLE  E-MAIL  ADDRESSES  AND  WEB  SITES 

EdhartPiiUislier 


INTERNATIONAL 


*  Find  The  Information  You  Want  Instantly 

Access  the  Year  Book  information  instantly  with  a  fully 
indexed,  searchable  database  that  allows  you  to  target  the 
newspaper  industry  segments  you  need. 

*  It's  Easy,  It's  Fast 

The  simple,  menu-activated  search-and-display  capability  of 
our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

*  Search  By  Any  Field 

Your  options  are  limitless!  Search  newspapers  by  equipment 
use,  sort  by  publication  days  or  rank  by  circulation.  Search  for 
special  topic  editions...and  much  more! 

*  Exportable  Data  For  Mail  Merge 

All  the  information  can  be  exported  to  your  PC  in  a  wide  range 
of  file  formats,  including  tab  or  comma  delimited.  Customize 
mailing  lists  for  each  of  your  communications  projects  and 
import  the  data  into  your  contact  management  software. 


I 


CD-ROM  Sections 

The  Year  Book  CD-ROM  includes 
all  the  Year  Book  data  for  U.S. 

Dailies,  U.S.  Weeklies,  Canadian 
Newspapers,  Foreign  Newspapers 
and  Mechanical  Equipment  sections 
names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space.  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  WITH  EXPORT  CAPABILITIES  :  $895 

For  more  information  or  to  order  call  Randy  Larsen  Jr.  (800)336-4380  or  order  online  at  www.editorandpublisher.com 
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itP*9  Intornotioifiol  Year  Book  is  the  «trtherttative  source  !» 
ed  to  reach  and  the  information  you  need  to.  know  -  news| 


YKAR  B(M)K 


YKAR  B(K)K 


VKAR  IMK)K 

\mh>nvviii:rk 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

&  Canadian  Newspaper  Groups  &  Special  Dailies 
Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

-  >v.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC's,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


VOL.  3 

>'  Iphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
^  Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


EDlTORef  PUBLISHER 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


Our  trade  shows 
need  new  tricks 

Many  get  what  they  want  via  the  Net,  but 
‘kicking  the  tires’  can  still  play  a  vital  role 


I  HAVE  ALWAYS  ENJOYED  TECHNOLOGY 

trade  shows  such  as  the  Newspaper 
Association  of  America’s  Nexpo.  I 
remember  attending  my  first 
newspaper  technology  event  more  than 
15  years  ago.  It  wasn’t  even  called  Nexpo 
back  then,  but  it  was  pretty  exciting  stuff. 

I  was  thinking  about  those  early  shows 
while  on  a  long  plane  ride  back  from  lira’s 
Expo  2001  in  Geneva.  I  was  wondering  why 
it  seems  that  some  of  that  excitement  has 
gone  out  of  the  trade-show 
experience.  While  attendance 
has  been  hurt  by  belt-tighten¬ 
ing  across  the  industry,  there 
is  more  to  it  than  cutbacks  in 
newspaper  travel  budgets. 

The  change  I  am  talking 
about  has  struck  at  a  much 
deeper  level.  I  decided  the 
Internet  was  the  culprit.  It 
has  stolen  the  thunder  of 
new-product  rollouts  that 
used  to  rumble  through  the 
aisles  of  convention  halls. 

The  Net  has  fundamentally  changed  the 
trade-show  experience  for  good  and  bad.  In 
the  “good  old  days,”  a  trade  show  played  a 
very  important  role  in  providing  product 
information  for  customers.  In  fact,  it  played 
a  central  role  of  distributing  information 
about  products  and  how  they  could  be  used. 

Many  vendors  and  expo  organizers  have 
yet  to  realize  this.  They  need  to  adapt  the 
trade-show  experience  to  the  changing 
needs  of  their  customers.  Let’s  look  at  three 
activities  —  product  u.se,  information,  and 
peer  experiences  —  and  consider  some  of 
the  changes  that  have  already  arrived. 

Product  demonstrations:  In  the  pre- 
Internet  era,  for  most  attendees,  a  trade 
show  was  the  only  way  to  get  information 


about  how  a  product  worked  and  its 
technical  specifications.  It  was  an  opportu¬ 
nity  to  explore  the  nuts  and  bolts.  In  the 
Internet  Age,  product  specifications  and 
frequently  asked  questions  are  posted  on 
company  Web  sites.  Some  company  sites 
have  interactive  demonstrations  of  their 
products  or  services.  You  get  to  look  at  the 
information  when  you  have  time,  not  when 
the  vendor  is  doing  a  demonstration. 

Industry  trends:  If  you  attended  enough 
demonstrations  during  a  trade 
show  visit  in  the  pre-Internet 
era,  you  might  be  able  to  see 
industrv'  trends.  You  picked 
up  pieces  of  information,  like 
pieces  of  string,  as  to  how  the 
vendors  saw  the  world.  If  you 
were  lucky,  you  had  a  chance 
to  share  your  thoughts  with 
vendors  about  the  “big 
picture.”  Along  comes  the 
Net  and  we  have  more  trends 
than  we  know  what  to  do 
with.  Those  digital  pieces  of 
information  have  turned  into  lai^e  balls 
of  string,  almost  too  large  to  unravel. 

Peer  experiences:  Pre-Internet,  you 
went  through  a  trade  show  and  then 
attended  the  “peer  get-together.”  For 
most  of  us,  this  was  the  only  time  we  had 
substantive  communication  with  friends 
and  colleagues  in  the  industry.  This  is  when 
we  got  the  skinny  about  how  things  were 
going  (which  svstems  worked  and  which 
ones  didn’t).  At  this  point,  e-mail  and 
discussion  forums  have  taken  the  place  of 
some  of  those  “must  attend”  after-hours 
sessions.  Today,  you  get  to  ask  not  only  your 
friends  but  also  anyone  in  the  industry  who 
participates  in  an  electronic  discussion 
forum  about  how  to  solve  problems  or  find 


new  revenue  sources.  And  you  can  get  your 
answers  publicly  or  privately. 

I  am  not  suggesting  that  the  Internet  has 
made  trade  shows  passe.  Rather,  I  think  it 
is  time  that  vendors  rethink  how  they  can 
put  excitement  back  in  the  shows. 

Here  are  a  few  possible  ways: 

•  More  formal  industry  discussions  on 
the  showroom  floor.  One  of  the  things  that 
a  vendor  has  is  a  unique  perspective  on  the 
industry  it  serves.  Why  not  share  some  of 
those  thoughts  with  potential  and 
existing  customers?  Along  with  product 
demonstrations,  give  presentations  on 
trends  and  developments  in  the  segment 
of  the  industry  you  serve.  In  addition,  a 
vendor  can  have  a  perspective  that  cuts 
across  various  industries.  Share  that 
perspective  with  your  customers  and 
potential  customers. 

•  More  direct  acknowledgment  that 
the  newspaper  business  has  changed  and 
that  no  single  vendor  can  or  will  supply 
every  solution.  It  is  a  cutthroat  business, 
but  there  are  times  when  working  together 
would  be  to  the  customer’s  benefit  (and  the 
vendor’s).  Candid  discussions  about  how 
vendors  could  work  together  on  a  project 
would  be  of  great  interest.  That  would  put 
more  buzz  in  the  expo  hall. 

•  More  dialog  among  customers  and 
noncustomers  and  vendors  about  the 
business  challenges  everyone  is  facing. 
Customers  need  to  make  sure  suppliers 
understand  the  threats  and  opportunities 
our  business  faces.  W’e  often  don’t  share 
concerns  about  fundamental  changes  to 
our  business  and  miss  opportunities  to 
shape  the  products  we  will  eventualh' 
purchase  and  install. 

•  More  vision.  This  is  the  toughest 
request,  but  customers  w’ant  to  know  that 
their  suppliers  have  a  vision  of  the  future 
and  are  not  focused  on  just  what  they  can 
do  for  customers  at  present. 

None  of  what  I  suggest  should  take 
away  from  the  experience  of  "kicking  the 
tires”  on  the  software  and  hardware  being 
shown  at  various  expos.  But  due  to  the 
Internet,  vendors,  like  the  newspaper 
industry,  need  to  change  how  they  attract 
and  meet  the  needs  of  their  customers  of 
today  —  and  customers  of  tomorrow.  B 

Finberg,  managing  director  of  Finberg- 
Gentry,  the  Digital  Futurist  Consultancy, 
has  worked  in  newsroom,  information- 
technology,  interactive-media,  and 
corporate-strategy  roles  for  several 
leading  newspapers. 
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Open-and-shut  case:  Most  newspapers  I 
don’t  need  the  latest  Windows  dressing 


ICROSOFT  CORP.’S  NEWEST 
personal-computer 
operating  system, 
Windows  XP,  made  its 
debut  last  month  to  a  resounding 
whimper.  You  probably  have  heard  of 
XP  because  Microsoft  spent  $250  million 
on  marketing  to  make  sure  you  did. 

When  the  hype  settles,  XP  likely  will 
mean  as  much  to  publishers  as  it  does  to 
most  other  enterprises:  very  little. 

It’s  not  that  the  new  product  is  bad.  By 
all  accounts,  XP  is  the  most  stable  and 
reliable  operating  system  Microsoft  has 
ever  produced.  Anyone 
using  Windows  95  or 
Windows  98  is  familiar 
with  the  blue  screen  of 
death,  on  which  appears 
an  error  message  that 
signals  a  computer 
crash.  Most  early  XP 
users  report  that  the 
“blues”  is  now  a  much 
more  rare  occurrence. 

But  many  businesses 
already  have  begun 
migrating  to  XP’s 
predecessor,  Windows  2000,  which  is 
equally  superior  to  the  Windows  9x 
series.  In  fact,  XP  is  based  on  Windows 
2000  and  is  considered  only  a  minor 
upgrade  of  that  product. 

So  why  should  a  business  consider 
upgrading  its  PC  fleet?  For  most,  the 
answer  will  be  that  they  shouldn’t.  Aside 
from  the  improvement  in  reliability, 
there  are  few  new  features  that  provide  a 
compelling  reason  to  spend  a  great  deal 
of  money  on  changing. 

XP  sports  a  new  user  interface.  It 
boots  up  faster  than  previous  Windows 
releases.  It  supports  wireless  networking 
and  includes  built-in  instant-messaging 
functions.  It  offers  remote  control  of 
PCs  over  a  network,  a  great  benefit  for 
information-technology  (IT)  help  desks 
in  troubleshooting  user  problems.  And  it 


boasts  business-level  reliability.  But 
whether  all  of  this  is  enough  to  justify  the  j 
upgrade  —  even  for  those  still  running  j 
Windows  95  and  98  —  is  questionable.  | 
Microsoft  claims  XP  will  run  effective¬ 
ly  on  any  PC  with  at  least  128  megabytes  | 
(MB)  of  memory  bought  from  Christmas  j 

1999  on.  But  a  more  realistic  minimum  is  j 

a  600-to-800  megahertz  Pentium  III,  j 
with  at  least  256MB  of  memory.  For  i 
most  businesses,  that  means  many  ! 

hardware  upgrades  before  they  can  even  | 
fire  up  XP.  In  a  down  economy,  that’s  a  | 
lot  to  ask.  In  addition,  most  businesses  i 

cannot  consider  the  ! 

less  expensive  XP  ! 

Home  version  because  ! 

it  will  not  work  with  ! 

NetWare,  NT,  or  | 

Windows  2000 
servers. 

Compatibility  with  j 

peripheral  devices  is  j 

a  concern  as  well.  I  j 

installed  XP  on  my  j 

own  home  computer 
and  quickly  j 

discovered  it  was  ; 

incompatible  with  a  number  of  my 
peripherals,  including  a  printer  and  a 
scanner.  I  was  able  to  dovmload  new  XP 
drivers  for  some  of  the  devices,  but  others 
were  incapacitated  for  good. 

The  cost/benefit  analysis 

All  in  all,  XP  won’t  increase  business 
revenue  or  decrease  IT  costs  enough  to 
justify  upgrading.  CIO  magazine  recently  ! 
solicited  feedback  on  XP  from  IT  i 

executives  on  its  Web  site.  Among  j 

dozens  of  responses,  it  was  difficult  to  j 

find  even  one  that  indicated  an  intention  i 
to  upgrade  to  XP.  Gartner  Inc.,  the 
Stamford,  Conn.-based  marketing-  i 

research  firm,  predicts  that  Windows 

2000  will  remain  the  leading  PC 
operating  system  for  the  business  market 
at  least  for  the  next  year.  Gartner  expects  i 


87%  of  consumer  PCs,  but  only  16% 
of  business  PCs,  to  come  with  Windows 
XP  next  year.  In  fact,  Windows  2000 
will  be  stronger,  accounting  for  41%  of 
overall  new  PC  sales. 

Why  then  does  Microsoft  think  a  new 
operating  system  at  this  juncture  will 
succeed?  Some  analysts  suggest  that  XP 
is  aimed  primarily  at  the  consumer 
market  so  that  Microsoft  can  move  more 
quickly  to  drop  support  for  the  Windows 
9x  series.  Be  that  as  it  may,  the 
Redmond,  Wash.-based  software  giant  is 
already  working  on  two  new  operating- 
system  upgrades,  code-named  Longhorn 
and  Blackcomb.  So  users  are  facing  two 
more  upgrades  over  the  next  four  years. 

The  desire  of  Microsoft  to  perpetuate 
an  ongoing  market  for  its  products  is 
understandable.  At  what  point,  though, 
does  the  market  for  upgrades  get 
saturated?  Many  IT  analysts  believe  that 
Microsoft  is  overreaching,  taking  unfair 
advantage  of  its  customers  who  are 
already  hard-pressed  to  keep  pace  with 
new  releases  of  dubious  value.  At  the  very 
least,  the  company  should  work  harder 
at  providing  real  technical  advances  to 
motivate  customers  to  go  through  the 
expense  and  disruption  of  an  upgrade. 

Others  say  that  XP  is  an  attempt  by 
Microsoft  to  spark  weak  PC  sales. 

Gartner  says  computer  sales  have  been 
falling  by  2%  a  quarter  this  year. 

Gateway,  the  nation’s  No.  4  PC  maker, 
announced  a  $520-million  third-quarter 
loss  this  year.  But  it  is  doubtful  that  XP 
will  turn  the  computer  industry  around. 

As  for  upgrading,  here’s  the  prevailing 
advice:  If  you  are  still  running  Windows 
95  or  Windows  98,  it  is  probably  time 
to  begin  migrating  to  XP.  But  if  you 
are  already  running  Windows  2000  — 
or  are  in  the  process  of  moving  to  it  — 
there  is  little  reason  to  change  in  the 
near  future.  11 

Wolferman,  vice  president  of  information 
technology  for  the  Denver  Newspaper 
Agency,  has  spent  more  than  25  years 
as  a  newspaper  journalist,  editor, 
production  executive,  and  information 
technologist. 


tlO  E&P  TECHNICAL  NOVEMBER  IS,  2001 


www.editorandpublisher.com 


I 


,L. 


1 

i 


slightly  from  a  little  more  ^  > 

than  1,000  to  about  1,000  \ 

papers.  Tribune  Media  ''iwSpSj 

Services  Sales  Director  Doug 
Page  attributed  this  to  the  work 
of  the  current  “Shoe”  team  — 

Susie  MacNelly,  Gary 
Brookins,  and  Chris  Cassatt 
—  as  well  cis  reader  loyalty  to 
JeffMacNelly.  Andheadded,  “I 
do  believe  there  is  some  reader  comfort  in 
seeing  things  continue.” 

“Barney  Google  and  Snuffy’  Smith,” 
which  had  about  900  papers  when 
Lasswell  died,  still  has  nearly  900, 
according  to  King  Features  Syndicate 
Vice  President  for  Worldwide  Syndication 
Sales  George  Haeberlein.  And  the 
“Dennis”  list  has  dropped  only  a  little  from 
about  1,000  to  just  less  than  1,000  clients. 

Haeberlein  said  one 
reason  why  both 
comics  continue  to  do 
well  is  that  the  current 
cartoonists  worked 
with  the  now- 
deceased  creators,  thus 
easing  the  transition. 

John  Rose  succeeded 
Lasswell,  who  himself 
succeeded  “Barney 
Google”  creator  Billy 
DeBeck.  “Dennis  the 

Menace”  is  now  done  by  Marcus  Hamilton 
and  Ron  Ferdinemd;  Ketcham  oversaw 
their  work  during  the  last  years  of  his  life. 

The  practice  of  continuing  a  comic  after 
the  creator  dies  is  not  without  detractors, 
who  say  the  successor  cartoonist  rarely 
does  as  well  as  the  person  who  had  the 
original  vision  for  the  strip. 

Wilson  added  that  continuing  a  comic 
after  the  creator  dies  means  less 
V  \J  I  newer  comics  that 

^  •  might  appeal  to  younger  readers. 

And  she  said  newspapers  that 
exchange  some  older  comics  for 

give  money. 

n  said,  “I  think 
down  to  the 
Jers.  If  the 
)mic  is  still 
opular  with 
le  readers  and 
le  quality  of 
comic  is 
ntained,  it 
should  stay  in 
the  news- 
paper.-  S 


Four  popular  comics  whose  creators  died 
during  the  past  21  months  are  maintaining  most  of 
their  newspaper  clients.  The  quartet  are  “Peanuts,” 
created  by  Charles  Schulz  (who  died  in  d 

February  2000);  “Shoe,”  Jeff  MacNelly 
(died  June  2000);  “Barney  Google  and  Snuffy 
Smith,”  Fred  Lasswell  (died  March  2001); 
and  “Dennis  the  Menace,”  Hank  Ketcham 

“Peanuts”  had  about  2,600  clients  world- 
wide  when  Schulz  was  alive,  about  2,450  soon  after 
United  Media  began  syndicating  reruns  of  the  comic,  and  about 

2,400  as  of  early  this  month.  Marketing  Lisa  Klem  Wilson. 

“It  has  pretty  much  held  its  own,”  said  Why?  Wilson  said  many  people  think 

United  Vice  President  for  Sales  and  “Peanuts”  is  “the  greatest  comic  of  all 


newspaper  surveys,  and  some 
papers  that  canceled  the 
reruns  brought  them  back 
after  reader  protests.  ^ 

Wilson  added  that  some  40 
older  comics  are  no  longer 
that  relevant  to  today’s  readers, 
but  she  thinks  “Peanuts”  is.  > 
“Schulz  was  timeless  in  a  / 
lot  of  ways,”  said  Wilson.  /  | 
“Many  of  his  strips  are  (1 
philosophical.  People  can  \ 
relate  to  them  —  especially  V 
these  days,  when  we  need 
something  more  spiritual  J 
and  poignant.”  ^ 

The  “Shoe”  list, 
since  MacNelly  died,  I 
has  dipped  only 


KLKLONG 

•^ONJBIgUPTlTOfKE 

KAlKUUroiiCHt 


NOVEMBER  19,  2001  E^DITOR &  PUB1.ISHE;R  13 


www.editorandpublisher.com 


who  “works  an  automatic  drill  press  and  Roy  Schneider  (“The  Humble 

by  day  and  a  TV  remote  by  night.”  Stumble”).  Each  receives  $5,000,  a 

There’s  also  his  wife  Andy,  their  son,  development  contract,  and  mentoring 
their  single-mother  neighbor  and  her  by  a  syndicated  cartoonist;  and  each  gets 
son,  and  other  characters.  to  attend  three  seminars  with  newspaper 

Janz  is  the  first  cartoonist  from  editors,  syndicate  salespeople,  and 

WPWG’s  FineToon  Fellowship  program  experts  on  syndication  contracts  and 
to  reach  syndication.  licensing,  according  to  WPWG  Comics 

Cartoonists  in  the  second  fellowship  Editor  Suzanne  Whelton. 
program,  which  starts  this  January, 

include  John  Kovaleski  (“Bo  Nanas”)  LaTE  COLUMNIST  GAVE  AWAY 

$30  MILLION  TO  HIS  READERS 
Percy  Ross,  the  Minneapolis  philan¬ 
thropist  who  gave  away  about  $30  mil¬ 
lion  via  his  column,  has  died  at  age  84. 

Ross  wrote  “Thanks  a  Million”  from 
1983  to  1999,  with  much  of  that  time 
spent  at  Creators  Syndicate. 

‘Portraits  of  Grief’  now 

AVAILABLE  TO  OTHER  PAPERS 

The  New  York  Times  News  Service 
is  distributing  “Portraits  of  Grief,” 

The  New  York  Times  feature  that  puts 
a  human  face  on  the  thousands  of 
people  who  died  in  the  Sept.  11  World 
Trade  Center  disaster. 


‘Out’  is  out  of 
WPWG’s  first 
pool  of  fellows 

Matt  Janz’s  “Out  of  the 

Gene  Pool”  will  be  launched 
Dec.  31  by  the  Washington 
Post  Writers  Group  (WPWG). 

The  comic  stars  an  odd-looking  guy 


WHITE  SkJOWP6C5Pl,e 
JUST  AREKiT 
MVCRS6  eWOU&H 
R?R  MB. 


et  cetera 


Tammeus  of  The  Kansas  City  (Mo.)  Star  and 
Knight  Ridoer/Tribune  News  Service  has  a 
new  collection  called  “A  Gift  of  Meaning” 
(University  of  Missouri  Press).  ...  Evansville 
(Ind.)  Courier  &  Press  columnist  Garret 
Mathews  compiled  a  book  in  which  people 
remember  their  first  media  jobs.  “Past  Dead¬ 
lines,  Past  Lives”  (Albion  Press)  includes 
recollections  by  syndicated  creators. ...  The 
National  Cartoonists  Society  is  setting  up  a 


available  to  client  sites  of  the  Xtreme  Web- 
works  promotion  company.  ...  King  Features 
Weekly  Service  launched  “Jewel  Quest,”  a 
weekly  column  by  gemologist  “Miss  Bijoux.” 
...  Jahan  Salehi  was  named  managing  direc¬ 
tor,  European  operations,  for  the  Los  Angeles 
Times  Syndicate  International.  John  Curran 
was  named  regional  sales  executive,  based 
in  Hong  Kong.  ...  Bizjournals.com  group  will 
use  NewsEdge  electronic  publishing  tech- 

- nology  to  deliver  5,000 

TM^I  weekly  news  stories 

NEVu^  L£T  ^ 

you  ro&ET.T4^^B  from  40  metropolitan 

publications. ...  Donna 
Barstow,  whose  “Daily 
Special”  restaurant  and 
cooking  cartoons 
appear  in  newspapers, 
^  has  a  Web  site  at 

f,  ,  1  http://www.reuben.org/ 

dbarstow.  ...  Guy 

Gilchrist  of  Copley  News  Service  (“Mudpie’ ) 
and  United  (“Nancy”)  was  a  guest  announcer 
last  month  on  the  “Grand  Ole  Opry”  radio 
show.  The  cartoonist  puts  country  music 
references  in  his  comics.  ...  Peary  Perry 
(pperry@austin.rr.com)  is  syndicating  two 
columns:  “Letters  from  North  America” 
(commentary)  and  “Ponder  Points”  (trivia). 


ScreamingMedia  is  licensing  its  technology 
platform  and  services  to  power  Tribune  Media 
Services’  recently  introduced  FluentMedia 
Web  service  for  the  corporate  market.  ... 

“Dear  Dudley”  by  Jeff  Stabler  of  TMS  will  end 
Dec.  30  after  about  a  year  in  syndication. 

“War  is  hell  on  new  comic  strips,”  said 
Stabler,  noting  that  there  hasn't  been  a  new 
client  since  summer. 

He'll  still  do  editorial 
cartoons  for  The 
Cincinnati  Post  and 
Newspaper  Enterprise 
Association.  ...  This 
year's  NEA  holiday 
comic  is  by  “9  Chick- 
weed  Lane”  creator 
Brooke  McEldowney. 

“A  Fairy  Merry  Christ¬ 
mas”  (pictured)  runs  Dec.  3-25.  ...  “Hair  of  '  $25,000  NCS  Acquisitions  Endowment  that 

the  Dawg,”  a  comic  that  looks  at  life  from  a  i  wilt  be  used  to  generate  funds  for  the  Ohio 

canine's  point  of  view,  is  being  offered  by  '  State  University  Cartoon  Research  Library  to 

At  Large  Features  Syndicate.  The  creator  is  [  purchase  original  art  for  its  collection. ... 

Quinn  Williams.  ...  Plan  Nine  Publishing  '  Frank  Pauer,  who  edits  the  NCS  newsletter, 

released  the  “Jane's  World”  collection  by  |  has  received  the  Silver  T-Square  award  for 

Paige  Braddock,  whose  strip  is  on  United  j  service  to  the  organization.  ...  YellowBrix  is 

Media's  Comics.com  site. ...  Columnist  Bill  i  making  its  “iSyndicate”  content  services 
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Uncovering  strange  bed  fellows 

It’s  a  dirty  job  —  so  to  speak  —  but 
somebody’s  got  to  do  it.  Steve  Miller,  a 
reporter  for  The  Frederick  (Md.)  News-Post, 

is  devoting  much  of  his  time 
^ — —  ■  these  days  to  laboriously 

^ j  j  sifting  through  records  — 

\  including  client  names  — 

left  by  a  prostitution  ring. 

4  The  records  were 

.  i  compiled  as  part  of  a  crimi- 
against  the  ring’s 
confessed 
madam.  It  took 
a  yearlong  legal 
battle  for  the 
newspapers, 
with  a  com¬ 
bined  weekday 
circulation  of 
41,585,  to  get 
the  records  via 
the  Maryland  Public  Information  Act. 

Mayor  Jim  Grimes  had  attempted  to 
dispose  of  the  evidence,  and  he  blamed 
his  defeat  at  the  polls  Nov.  6  on  the 
newspaper’s  coverage. 

The  fight  for  the  records,  which  ended 
Nov.  7  with  a  judge’s  order  releasing 
them,  fueled  speculation  the  so-called 
“black  books”  named  prominent  citizens 
(and  their  sexual  tastes)  in  the  city  about 
40  miles  north  of  Washington.  But  ac- 
cording  to  News-Post  Managing  Editor 
Michael  Powell,  a  week  of  looking 
through  400  pages  of  client  lists  and 
transactions  has  so  far  produced  nobody 
prominent,  and  “nothing  at  all  that 
would  cause  high-school  kids  to  giggle.” 

The  judge  prohibited  publishing  the 
names  of  private  citizens. 

That’s  far  from  the  end  of  the  story, 
though.  The  News-Post’s  computer  gurus 
are  trying  to  unlock  files  left  on  four 
computer  disks.  And  the  paper  may  try 
to  piece  together  documents  from  nine 
large  garbage  bags  filled  with  shredded 
documents.  After  all,  Powell  noted,  it 
seems  the  juiciest  stuff  would  be  the 
first  to  get  shredded. 

These  obstacles  mean  putting  the 
story  to  bed  may  be  several  weeks  away. 

In  the  meantime,  “There’s  a  great 
curiosity  in  the  community,”  Powell  said. 

“I  get  more  questions  about  it  than  SB 

anything  else.”  —  Todd  Shields  SB 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


making  8400,000  or  8500,000  a  tjear. 
ijou  can  afford  to  take  a  10%  paij  cat." 

JOHN  MORTON,  ANALYST,  ON  LATEST  NEWSPAPER  CUTS 


To  brothel  and  back:  A  new 
kind  of  “service  journalism” 


ROBIN  LOZNAK, 
DAILY  INTER 
LAKE,  KALISPELL, 
MONT. 

This  is  one 
photog  with 
a  real  eagle 
eye.  Loznak 
happened  upon 
this  rare  bald  eagle 
perched  in  a  tree, 
probably  picking 
out  a  nice  duck  for 
dinner  from  a 
nearby  lake.  Taking 
a  chance,  Loznak 
waited  15  minutes 
for  the  setting  sun 
to  line  up  behind 
the  bird  and  then 
snapped,  resting 
the  camera  on  the 
window  frame  of  a 
Dodge  pickup. 

—  Greg  Mitchell 
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The  Pack  Rat 

THE  AMEIHIl  M 

In  a  time  of  trouble,  we  do  well  to  remember  all  of  the  best  in  us 


The  Sept.  11  terrorist  attacks  have  revealed  a 
huge  gap  between  America  and  large  portions  of  the 
Muslim  world.  But  they  are  also  revealing,  if  not  exac¬ 
erbating,  the  not-always-dormant  ethnic  and  gender 
rifts  within  our  own  nation.  I’m  speaking  about  main¬ 
stream  pundits  who  avoid  the  issue  of  the  murders  and  oppression  of 
Afghan  women  by  Muslim  extremists,  while  embracing  other  causes. 

One  of  the  first  symptoms  of  this  condition  appeared  on  the  Op-Ed 
page  of  The  Wall  Street  Journal  several  weeks  before  Sept.  11.  A  pro¬ 


business  cheerleader  suggested  that 
America  could  deal  with  the  Taliban 
through  trade  —  if  only  we’d  stop 
harping  about  women’s  issues. 

At  the  time,  I  thought  of  contacting  the 
writer  to  ask  how'  he’d  feel  if  I  substituted 
the  phrases  “Jewish  issues”  or  “black  issues’ 
or  “Cuban  refugee  issues.”  Under  the 
Taliban,  we’re  not  talking  about 
extreme  examples  such  as 
female  sailors  wanting  the  right 
to  get  pregnant  and  have 
day-care  facilities  on  shipboard. 

We’re  talking  about  being  able 
to  walk  down  the  street,  to  see  a 
car  coming  at  you  (which  you 
can’t  when  your  burqa  blocks 
your  peripheral  vision),  to  feel 
the  sun  on  your  face,  to  get  a 
job,  to  go  to  a  hospital,  to  go  to 
school  —  and  to  do  any  of  these 
things  without  being  beaten,  mutilated  by 
having  a  limb  cut  off,  or  simply  killed.  Did 
the  writer  think  we  should  sweep  similar 
treatment  of  Jews,  blacks,  or  more 
politically  powerful  people  under  the 
rug  in  the  name  of  making  a  buck? 

Around  this  time,  an  article  appeared  in 
USA  Today  about  Taliban  fundamentalist 
Muslims  in  Pakistan  who  were  beating  up 
women  in  Kashmir  for  walking  alone  with 
no  veil.  Since  the  women  were  Indian 


Hindus,  living  in  what  is  for  now  a  part  of 
India,  they  should  have  been  allowed  this 
basic  freedom.  The  Indians  had  to  send 
troops  to  protect  the  women.  Surprisingly, 
none  of  the  foreign-affairs  pundits  who 
opine  on  the  India-Pakistan  war  over  Kash¬ 
mir  bothered  to  weigh  in  on  this  little  mat¬ 
ter.  Ah,  well,  a  women’s  issue,  you  know. 
Come  we  now  to  the 
post-Sept.  11  world.  On  Oct. 

28,  The  Washington  Post’s 
“Outlook”  section  ran  a  deeply 
troubling  piece  by  Jonetta  Rose 
Barras  about  the  doubts  some 
in  the  black  community  have 
about  “the  so-called  war  on 
terrorism.”  She  raised  crucial 
issues  about  the  treatment  of 
blacks  in  America  (but  glossed 
over  the  murders  of  4,500 
civilians).  Then,  she  noted,  “Be¬ 
cause  there  is  a  burgeoning  Muslim  popu¬ 
lation  among  African  Americans,  they  want 
someone  to  speak  up  for  Palestinians.” 

Since  I’ve  long  thought  a  Palestinian 
state  was  the  only  sane  solution.  I’ve  got 
no  problem  with  Americans  of  any  color 
asking  for  equality  for  Palestinians.  But  I’d 
like  to  know  why  the  outright  mistreatment 
and  enslavement  of  women  by  Muslim  ex¬ 
tremists  seems  to  make  American  Muslims, 
black  or  Arab,  suddenly  go  silent.  You’d 


think  their  vocal  cords  had  been  removed. 

So,  while  some  African  Americans  and  i 
I  American  Muslims  are  calling  on  the  U.S.  [ 

I  government  to  be  more  openly  critical  of  i 
;  Israel’s  behavior  towards  Palestinians,  ] 

both  groups  are  reluctant  to  criticize  any 
Muslims  for  brutality  toward  women  that 
would  make  Bull  Connor  proud.  To  para- 
I  phrase  George  Orwell,  apparently  some  op-  j 

!  pressed  people  are  more  equal  than  others.  | 
However,  there  is  one  group  of  people 
;  getting  a  raw  deal  from  Americans  right  i 

now,  and  it  seems  that  only  black  American 
pundits  are  standing  up  for  them.  The 
;  Washington  Post's  William  Raspberry  and 
the  Chicago  Tribune’s  Clarence  Page  have 
delivered  several  disturbing  columns  on  the 
i  knee-jerk  “racial  profiling”  of  Arabic  men 
by  airline  pilots,  flight  attendants,  and  pas¬ 
sengers  in  recent  weeks.  Initially,  I  thought 
Raspberry’s  sympathy  was  misplaced  and 
asked  him  about  it.  He  set  me  straight. 

“In  the  case  of  these  Arab  men,  or 
men  with  Arab-sounding  names,  we’re 
the  ones  behaving  badly,”  he  reminded 
me.  It’s  us,  the  U.S.,  not  people  locked  in 
an  extremist  foreign  culture,  who  are  doing 
the  oppressing.  “That’s  not  what  we  stand  i 
for,”  he  said.  America  is  supposed  to  be  a 
better  place,  a  land  of  equality,  and  we  can’t  [ 
suddenly  be  arbitrarily  singling  out  certain  i 
people  because  of  how  they  look,  no  matter 
how  scared  we  are. 

“Terrorists  and  their  sympathizers 
i  have  been  using  our  own  values  against 
us,  that’s  true,”  Raspberry  said,  “But  we 
have  to  honor  our  values  while  defending 
ourselves,”  or  we  stand  for  nothing. 

I  America’s  behavior  is  the  main  reason 
'  he’s  writing  about  the  humiliation  of  Arab- 
American  men  instead  of  the  mistreatment 
of  Afghan  women,  he  said,  not  because 
he  considers  mistreatment  of  men  more  i 
'  important  than  that  of  women.  * 

He’s  right  that  the  reason  racial  profiling 
of  Arabs  should  concern  us  is  that  we  are 
supposed  to  be  the  good  guys.  But  that  still 
doesn’t  explain  why  one  group’s  interests 
j  should  be  subjugated  to  another’s,  when  the 
level  of  mistreatment  is  so  disproportion- 
;  ate.  Amid  calls  for  better  treatment  of 
'  Palestinians  and  of  Arab-American  men,  1 
surely  writers  with  the  depth  of  humanitar¬ 
ian  concern  as  Raspberry  can  find  a  few  i 
I  minutes  to  address  the  enslavement  of  half  I 
t  a  nation  based  solely  on  its  gender.  11  j 
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MARKETPLACE 


WOTION 

SYSTEMS 


Greg  Greenan 
4744  Forest  St.  Unit  K. 

Denver,  CO.  80216 
Telephone;  (303)  853  8500  x112 
FAX:  (303)  853  4301 
e-mail:  ggreenan@motion-systems.com 

Motion  Systems  provider  of  newspaper  material 
handling  equipment  and  control  systems.  Includes 
roll  handling,  mailroom,  dock,  lapstream  conveyors, 
bundle  distribution/buffering,  and  waste  handling. 

SERVING  THE  INDUSTRY  SINCE  1976! 


:CPAPL\; 


Peter  Nicholson 

Accraply  California  Technical  Center 
(888)  622-8772 

Email:  peter.nicholson@accraply.com 

Accraply's  5203HS  Publication  Labeling  Systems 
can  apply  removable  notes  and  labels  at  press 
speeds  in  gripper  conveyors  or  stacker  infeeds 
right  in  your  mailroom.  Remove  the  uncertainty 
of  carrier-applied  products  and  boost  your 
bottom  line. 


MGl 

^^^INTERNATIONAL  INC 


1800  Chapman  Avenue 
Rockville,  MD  20852 
Phone;  (301)  881-4242 
Fax:  (301)  881-9121 

MGl  provides  pollution  control  systems  for 
newspaper  pressrooms,  including  paper  dust  and 
noise  control  of  presses  and  mailrooms,  utilizing 
MGl  proprietary  collectors  including  the  APAR 
MKIV  air  washers,  E-VAC  air  operated  vacuums 
and  cyclonic  dry  colleaors.  MGl  also  provides 
flexo  ink  management  systems,  ink  reclamation 
and  wastewater  treatment  systems. 


BUT 


www.burtmountain.com 

Larry  Frakes 
303-674-3232 

sales@burtmountain.com  or 
vvvvvv.BurtMountain.com 

Burt  Technologies,  Inc.,  the  originator  of  today's 
most  widely  used  Packaging  &  Distribution 
Management  software.  Providing  functionality, 
speed  and  ease  of  implementation  and 
integration.  Now  with  e-BURT  Web  application 
ANY  newspaper  can  have  and  afford 
The  BURT  System. 


3602  South  16th  Street 
Phoenix,  AZ  85040 
Phone;  (602)  323-0490 
Fax:  (602)  323-5633 

MASTHEAD  INTERNATIONAL  SINCE  1971 

•  TURNKEY  INSTALLATIONS 

•  WEB  WIDTH  REDUCTIONS 

•  REBUILDING 

•  DRIVE  CONVERSIONS  &  UPGRADES 
•AUDITS  AND  SERVICE 

"PUT  YOUR  PROJECT  IN  HANDS  THAT 
FIT  PRESS  EQUIPMENT  BETTER  THAN 
A  GOLF  CLUB" 


^  Afs  the  Biggest,  Best  and  Most  PowerM: 
'  Get-Together  of  Interactive  Newspaper 

'  '  I  Professionals  Each  Year. 

Budget  Now 


[ 
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BEAR 

STEARNS 


We  may  take  home  the  trophies, 
but  our  clients  are  the  real  winners. 


Congratulations  to  the  Bear  Stearns  analysts  selected  for 
Institutional  Investor’s  2001  All-America  Research  Team. 


Jason  Ader 

Ciaming  &  Lodging 
Leisure 

Wayne  Angell 

Macro-Economics 

Steve  Binder 
Aerospace  & 

Defense  Electronics 
Environmental  Services 

Joseph  Buckley 

Restaurants 

Amy  Butte 

Brokers  &  Asset  Managers 

Yaw  Debrah  &  Team 
Macro-Cionvcrtibles 


Kevin  Gruneich 

Publishing  & 
Information  Services 


Victor  Miller  IV 

Radio  &  TV 
Broadcasting 

Andrew  NefF 
PC  Hardware 
Enterprise  Hardware 

Alexia  Quadrani 

Advertising  Agencies 
&  Marketing  Services 

Joseph  Riccardo 
Pharmaceuticals/Major 

Anthony  Rizzuto,  Jr. 

Metals  (including  steel) 

Michael  A.  Smith 
Insurance/Nonlife 


Robert  Fagin 
Internet  Infrastructure 
Services 


Andrew  Steinerman 

Business  & 
Professional  Services 


Raymond  Falci 

Health  Care  Tech nologj- 
&  Disrribution 


John  Inch 

Machinerv’ 

Multi-Industrv 


Dana  Telsey 
Retailing/Specialty  Stores 
Retailing/Hardlines 

Wojtek  Uzdelewicz 

Wireless  ELquipment 


Raymond  Katz  Kenneth  Weakley 

Cable  Health  Care  Facilities 


Steven  Kemkraut  Frederick  LeufFer 

Retailing/Department  Stores  Integrated  Oil 


James  Kissane 

Business  &  Professional  Services 
Cnmputer  Services  &C 
IT  Consulting 

Andrew  Kligerman 
Insurance/Life 


Robert  Maire 

Semiconductor 
Capital  Equipment 

Patricia  McConnell 
Accounting  &  Lax  Policy 


Deborah  Weinswig 
Retailing/Food 
&  Drug  Chains 

Rick  Wise 
Medical  Supplies  &  Devices 

Edward  Wolfe 

Airfreight  &C  Logistics 
Ground  Transportation 


The  results  of  this  year’s  Institutional  Investor  All-America  Research  Team  underscore  Bear  Stearns’  leadership  in  equity 
research.  But  that’s  something  our  Publishing  clients  have  always  known.  Over  the  years,  they  have  come  to  recognize 
the  hallmarks  of  the  Bear  Stearns  team — comprehensive  industry  knowledge,  penetrating  insight,  financial  acumen,  and 
intellectual  independence.  So  if  you’re  the  kind  of  person  who  likes  to  win,  maybe  you  should  be  doing  business  with  us. 


www.bearstcarns.com 
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